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We believe wn travel.
We believe in the culture of travel. We believe
in the joy, the romance, and the inspiration
of travel. We believe magic will happen when
one decides to head toward the horizon and
experience the world unfolding before them.
We have always been about travel,

and always will be.

HOTELS & RESORTS




It’s a big world. What do you Prefer?
‘Welcome to The Preferred Life!

Preferred Hotels & Resorts has been committed to supporting the world’s finest
independent hotels, resorts, and residences since 1968. With 50 years of luxury
hospitality experience, we are the true champion of the independent hotel, bringing
competitive advantage to owners and operators through brand prestige and global

operating scale, while celebrating their individuality.

Today, our brand portfolio represents more than 650 member hotels across 85
countries that cater to discerning travelers who seek a unique perspective on their
chosen destinations — something independent hotels are inherently positioned

to provide. As we look to expand our footprint to stay ahead of the needs and
aspirations of our loyal customers, we are selective and focus on aligning with the
ideal hotels for each market. We prioritize growth that elevates our brand, while

complementing our existing portfolio.

‘With a collective passion for experiential travel and extraordinary service, it is our
team’s mission to drive the suceess of independent hotels worldwide through benefits

that maximize revenue and profitability.

As you will see across these pages, the pineapple is an integral part of the Preferred
brand due to its legacy as the universal symbol of hospitality that dates back

nearly 500 years. With the pineapple as the symbol of our brand promise to deliver
unparalleled levels of hospitality and service, we invite you to join our exceptional

brand of hotels and resorts in the world’s most sought after destinations.

I look forward to the opportunity to collaborate with you and will make myself
personally available should you want to speak with me about our company, our team,

or our vision for the future.

Lindsey Ueberroth
M@y /&ém% President & CEO






WE WORK WITH YOU
TO CREATE

Access

Exposure
Profitability

Partnerships
Credibility




A GLOBAL BRAND PRESENCE

A consumer-driven worldwide brand with

established travel trade relationships.

650+ Hotels
85 Countries

280 Hotels

NORTH AMERICA

70 Hotels

CENTRAL &
SOUTH AMERICA

185 Hotels

EUROPE

115 Hotels

ASIA, MIDDLE EAST,
& AFRICA




A POWERFUL
GLOBAL SALES PRESENCE
An innovative community of hoteliers

that celebrates the spirit of independence.

$1.1x

ROOM REVENUE
BOOKED IN 2016

DEDICATED LOCATIONS
SALES PEOPLE




LEISURE SALES
Access to leisure travel agents and

luxury consortia, including:

AMERICAN EXPRESS®

FINE HOTELS OOSRESORTS
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PLATINUM PARTNER
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CORPORATE SALES

More than 625 managed corporate accounts
Dedicated rate loading and RF'P concierge team
33,000 + RFP processed across 650 members

90.8% acceptance ratio

Global, Tier-One TMC partnerships

Access to TMC offices, biasing and preferential

joint marketing opportunities

FLI
CENTRE

TRAVEL GROUP™




GROUP SALES

PARTNERSHIPS
GROUP SALES

Dedicated “signature” events attract the

—

best group bookers in the world.
cvent S

e
BCD'etravel
travel smart. achieve more. M

ﬁ ConferenceDirect’ ROOM REVENUE

10

OF ROOM REVENUE
CAME FROM GROUPS VALUED
AT $50K OR MORE REVENUE
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iPrefer

HOTEL REWARDS

World’s largest points-based loyalty

program for independent hotels.

$773.50

AVERAGE STAY VALUE

21+

MEMBERS
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NEW GUEST ACQUISITION
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POWERFUL RESERVATION
PERFORMANCE

ROOM REVENUE

1B

750

MILLIONS 2013 2014 2015 2016

2013-2016 GROWTH

2.0%  10% 84

ADR GROWTH REVENUE GROWTH BOOKING GROWTH
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CREATING CONNECTIONS.
EXPOSURE. ACCESS.

Trade shows: 22  Roadshows: 57
Client events: 66 = Signature events: 12

Membership meeting: Annually
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Marketing
the Message.




COMMUNICATING THE MESSAGE

1500+ articles secured in 2016

across 254+ countries

Reaching more than 2.5 billion

impressions globally

THEPREFERREDLIFE

USING SOCIAL MEDIA TO INSPIRE,
SHARE, AND PROMOTE THE PURSUIT
OF AUTHENTIC TRAVEL EXPERIENCES.
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EXPLORE OUR HIDDEN GEMS

INDULGE IN LUXURY

SAVE UP TO 30% ON SUITES

FIND A HOTEL »

CO-OP MARKETING

Designed for ease, we manage and execute
the strategy, administration, creative
development, tracking, and reporting of

global marketing campaigns.

Opportunities to reach millions

of global consumers.

Guaranteed 7:1 return

on investment or money back.
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BEST-IN-CLASS VENDORS STRONG TRACK RECORD
OF SUCCESS

AdRolL
° D9

OF HOTELS OBTAIN
7:1 ROI

+$100x

NET ROOM REVENUE BOOKED ANNUALLY

90«

NEW ACQUISITION BOOKINGS

TRANSPARENT REPORTING

= 30 == = 31 ==




PREFERRED
BRANDED DISTRIBUTION

( )
IQA iRATE
Integrated Quality Competitive Rate INTERNET BOOKING ENGINE
Assurance Shopping Service : : :
Preferred : | : : Desktop
i I Brand . iPrefer™ . Hotel : g Mobile

REPORTS HOTEL RMS

HOTEL MANAGEMENT

%/{///(/éw

DIRECT CONNECT TO OTA’s

Expedia, Booking.com, etc.

PREFERRED

GLOBAL DISTRIBUTION
C R S SYSTEMS (GDS)

BUSINESS HOTEL PMS
INTELLIGENCE

Powered by Synxis CR

INTERNET DISTRIBUTION
I Meta Search, Instant Booking, DHISCO, etc.

iCONNECT
PREFERRED CALL CENTERS

CRM Solution

\
iPAY iBID iANSWER CHANNEL CONNECT EXPRESS ADDITIONAL ,
Central Commission Payment Corporate & Leisure RFP’s 24/7 Call Gating Light CM Integration BUSINESS SOLUTIONS



ESSENTIAL
GLOBAL PARTNERSHIPS

306+ world-class suppliers, products, and services.

ORACLE' .
HOSPITALITY

hyperdtsls [ @sareavars S RIRECTY ACTIVE
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15 major airline partners
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HISTORY AND HERITAGE

Preferred Hotels & Resorts began as a
small group of just 12 independent luxury hotels.

Nearly five decades later, we represent more than
650 hotels in 35 countries.

We are the champion of independent hotels

and memorable independent hotel experiences.

Owned by the Ueberroth family,
the company has been dedicated to the
spirit of travel and hospitality for more than

5 decades and two generations.

Today, we have 260 associates
in 35 global offices providing support

to our partners worldwide.



GLOBAL STRUCTURE.
LOCAL SUPPORT.

Regional Account Management Team optimizing
opportunities in Sales, Marketing, Distribution,

Revenue Management, and Loyalty.
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CRAFTED SOLUTIONS

We partner with unique and extraordinary
independent hotels of every type. We create access
to your preferred guest, inspiring them to look —
and more importantly, book. In the spirit of family,
we embrace the culture of hospitality, and personally
working with you in crafting unique solutions to meet

your needs in an ever-changing global marketplace.

—— 43 ==




How?

Curating The Preferred Life.




A WORLD SEARCHING
Jor EXPERIENCES

Experiences are now a new form of social
currency. These ideas represent an enormous
shift in consumer behavior; of how they buy,
how they choose, and how they wish to experience

and share the world in which they travel.
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CURATING
THE PREFERRED LIFE

Featuring five distinctive collections,

our brand is curated upon a consumer-based

platform that reflects the way modern guests

choose and book their travel options.
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“Preferred Hotels & Resorts is a valuable strategic
partner providing a global platform for an established
independent regional brand like The Leela Palaces,
Hotels and Resorts. Preferred allows us to innovate, while
maintaining Leela’s independent and signature brand
appeal, and to access a worldwide network that helps us
evolve in a highly competitive marketplace.”

RAJIV KAUL
President, The Leela Palaces, Hotels and Resorts.
Sahar, Mumbai, India

L

THE LEELA PALACE
NEW DELHI
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EXCEPTIONAL

ATTENTIVE
PERSONAL SERVICE

NOTABLE AND MEMORABLE
INSPIRATIONS




y
NH COLLECTION

GRAND HOTEL CONVENTO DI AMALFI - CLEARWATER BEACH
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“Preferred Hotels & Resorts gives us the best option
of retaining our own independence, while at the same time
giving us global reach. Preferred Hotels & Resorts
continues to evolve, and allows us to tell our

story in a very competitive global marketplace.”

FERGAL OCONNELL
General Manager, The Fitzwilliam Hotel. Dublin, Ireland

THE fitzwilliam HOTEL

dublin




LIFESTYLE -
. ) CASUAL LUXURY -y
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“Preferred Hotels & Resorts provides a platform
to connect The Hari with cultured, discerning guests
on a global level. Preferred continues to innovate and
helps ensure that The Hari retains its all-important

signature brand appeal.”

ANDREW CONEY
General Manager, The Hari Hotel Liondon. Liondon, England, UK

TIHIE ITARI

LONDON
BELGRAVIA



SIMPLY SMART
WELL APPOINTED
WELCOMING
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TOKYO
LROYAL PARK HOTEL
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“We have more people engaged in
selling now, and...we are getting traction.
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As an independent, we have to work harder,
but the payoff is quite significant!”

TOM GOODWIN
President, Filmore Hospitality, Pier 2620 Hotel Fisherman’s Wharf.
San Francisco, CA, USA

HHHHH
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0 LIVING WITH LUXURY
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: EXQUISITELY APPOINTED

RESIDENCES






“Finca Cortesin is proud to be a member of
Preferred Hotels & Resorts, Legend Collection. They
are highly collaborative and have helped us position
ourselves as world travel leaders. We are grateful to
the Ueberroth family for such a fantastic partnership.”

RENE ZIMMER
General Manager, Finca Cortesin Hotel, Golf & Spa. Costa del Sol/Casares, Spain

F INCA%

CORTESIN

nnnnn . GOLF & 5PA




THE COLLECTIONS

Representing distinctive life and style choices
to meet every discerning guest’s individual

preferences at any time, for any occasion.
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Preferred Hotels & Resorts is the finest
and most diverse global portfolio of independent hotels,
offering the most memorable moments in the inspiring

life of luxury travel and hospitality.

We are the champion of independent hotels.

HOTELS & RESORTS




JOIN OUR GLOBAL
COMMUNITY OF LIKE-MINDED
PROFESSIONALS IN CELEBRATING
THE INDEPENDENT SPIRIT.

CONTACTS & APPLICATION
development(@preferredhotels.com
PreferredHotels.com/join
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PreferredHotels.com



