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Save the past.

Enrich the future. | ) 3
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500,000
PRESERVATION LEADERS &
MEMBERS

15 MILLION
“LOCAL PRESERVATIONISTS”

50 MILLION
“ACTIVE SYMPATHIZERS”

120 MILLION
“PASSIVE CONSUMERS”

MARKET SEGMENTS
IMPORTANT TO
PRESERVATION






, Manitou Springs, Colorado

.Cliff House at Pikes Peak
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Hotel Jerome, Aspen, Colorado
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Attending a happy hour
at a historic site
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Palmer House Hilton Hotel, Chicago, Tlinofs
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CURRENT MARKETING STRATEGIES IN PLACE

* Complimentary Magazines Hotel Program

* Magazine Advertising Opportunities

* E-Communications — Free Advertising & Features

* Targeted Heritage Travel E-Communications

* American Postcards for Preservation

* Web Presence on PreservationNation.org

* Online Map & Directory for Member Benefit Hotels

* Correspondence with our Membership



COMPLIMENTARY MAGAZINES HOTEL PROGRAM

* Provide free magazines (3 copies per issue, per

room) to opt-in Historic Hotels of America
* 'This year:
— distributed approx. 34,000 copies

— served 65 Historic Hotels of America

*  Program goals: Visibility for National Trust with

hotel visitors. Value added for hotel customet.
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E-COMMUNICATIONS - GENERAL

Monthly e-communications to circa

190,000 opt-in members and friends.

Historic Hotels of America square

advertisement in select issues, with link to

Historic Hotels of America page.

Possibility for feature articles promoting

Historic Hotels of America.

Program goal. Visibility for Historic Hotels

of America.
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TARGETED TRAVEL E-COMMUNICATIONS

* Monthly e-communications to circa 190,000
members and friends focused solely on

heritage travel.

e Historic Hotels of America features

seasonal and/or site promotions.

*  Program goal: Visibility for National Trust
heritage travel programs such as Historic
Hotels of America, Trust Tours, Partner

Places, and National Trust Historic Sites.



AMERICAN POSTCARDS FOR PRESERVATION

The ‘American Postcards for Preservation’ cause marketing
campaign will engage people across America in saving places
and celebrating our history.

* A series of historic trails such as The Presidential Trail of e”
Virginia and The Heyday of Hollywood. y

* A professional trail photographer and photos from the public.
* An interactive website will allow people to follow the trails.
* Events and activities will engage people along the way.

* Final gala in Washington D.C.
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MEMBER BENEFITS ONLINE MAP & DIRECTORY

Map found throughout our website:

PreservationNation.org
Features all travel member benefits.

Lists only Historic Hotels of America

offering National Trust Member Rate.

Pop-ups with address, overview page

and booking links.

Program goal: Visibility Historic Hotels

of America members.
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MEMBERSHIP CORRESPONDENCE

Correspondence highlights programs
and accomplishments of the
National Trust, including the
Historic Hotels of America
program.

Program goal: Visibility for heritage
travel and to promote sites and

hotels.

Hi.
PrSTORIC

Aga

o An, y,

dlM(lunmd, i € enclos,
Pary Admigg; ed
Fartner pra.. 10n o p,

‘mb
Tourney % @ wegp o " Histor,
Yy rougl, h'\m” w:llu-rrr P % Port 10 Hige, v
0 don'y g, you " Nationg 4 " 10 enjoy p
l’l)'u”'f ”f<~\‘.,‘f de lay. Start e - o "Mu\: Higg, i T“”nm “"”l('_;, free op
; 1100 ight apygy S e map, » ded here, - And b Pl
Just chocr. Away, ’
the enyaper, 0K the
clope © % acey \ S
Stk POVided, 71 VTR \O:‘ A
- S
= 1RY
FOR OR\C
\STO v
3 SER
PRE
m he
e\ Keep®
—“‘_\C ou () e
£ . qareY £0SS
AT valion T ace
C - preset (Y P
ed M€ (e PIE b Jan YOU© »
The c“c‘?;(us‘ for ‘f“smcd\ﬁ“\‘!“;w help ¥ ':4 to Histo™"
Na\'\o“"‘\ e catd ‘“\“c“:\“\ﬁ .l “Pass?
1 A\ cH
2 wsing et off o
o CO\\\\“Y ““\d rd you! han \\\m\\c‘ b
Al
ider t Giog, ¥
Const e fas more enti€
cafe 12
rouee 66 "

- pat ¢
e
- Alow a0 <ons ¢ the
peat ¥el d\ i0ga 0P e ot
¢ qou WO yneerd a VISONE\ garind
Yy 5 ““,‘\\c( e Wi ‘ c,-.\?‘““
at o

NATIo
TR Us TNA L
Fo R

E
SERVATION~ CTpust

LeoM

s,




GET INVOLVED!

* Upload your National Trust Member Benefits with HHA

* Advertise in our Preservation magazine

Read our Local Preservationists Field Guide at My.PreservationNation.org/lpguide

Get involved with American Postcards for Preservation campaign

* Learn more about us at www.PreservationNation.org

TO CONTACT US...

Daphne Gerig Paige Bridges
Manager, Marketing Programs Senior Director, Marketing Programs
202.588.6327 202.588.6474

Daphne_Gerig@nthp.org Paige_Bridges@nthp.org

Abigail Horrigan

Director, Advertising
202.588.6233
Abigail_Horrigan@nthp.org



