
Check-In to the Sales Opportunity Suite 



Historic Hotels of America Sales Program  

• Opportunity Based 

 

• Access Oriented 

 

• Preservation Vertical Market Focused 

The Historic Hotels of America Sales Program is all 

about putting qualified, preservation-friendly 

meeting and event planner decision makers 

in front of member hotels  



Opportunities Factoid 

• In the course of a year, Historic Hotels of America 

will present its member hotels with opportunities to 

access…. 

 

• 4,000+ meeting & event planners 

• 10 meetings per year per planner 

• 70 room nights per meeting  

• Totals 2.8 Million room nights in potential 

group business! 

 



• Regional Client & Media Showcases 
• Season Pass 

 

• Select National Tradeshows 
• National Preservation Conference 

 

• Monthly e-blasts to meeting/event planners 
 

• Group Value Dates 
 

Opportunities and Access 



• Meetings-Related Collateral Material 
• Historic Hotels of America Facilities Guide 

(Print and Digital Format) 

 

• National Trust Member Group Rate 

Program 
 

• B2C Meetings & Events Website Pages 
• Weddings and Special Events 

   

• Sales Section on the Member Portal 
• TREM Calendar and online registration 

More Opportunities and Access 



• The Historic Hotels of America Preservation Vertical Market database is comprised 

of  more than 4,000  decision makers from preservation-friendly foundations, 

societies, associations, boards, non-profits, and government entities, representing 

thousands of meetings and events with the potential to be hosted in historic venues 

• Through its affiliation with the National Trust for Historic Preservation, Historic 

Hotels of America is the only hotel organization which can stake a credible claim to 

understanding the Preservation Vertical Market 

• Membership in Historic Hotels of America provides a hotel with access to the 

Preservation Vertical Market, showcasing your hotel to this growing market segment, 

while providing a competitive edge over non-member hotels in your market area 

Preservation Vertical Market 





• Each month, you have the opportunity to showcase your hotel to 4,000 

preservation-friendly meeting and event planners, by participating in the 

Preservation Database E-Blast Program.  Here’s all you need to do: 

• Compose a group meeting offer featuring 150 words of copy and a high-res image 

• Be sure to include a “historic” component in your group meeting offer 

• Your offer will be featured with other members hotels’ offers in a monthly e-blast 

• Only a 1% bounce/undeliverable rate and <1% unsubscribe rate 

• RFPs are received by the Historic Hotels of America National Sales Office and 

forwarded to the member hotel to respond to the client and close the business 

• In the event a participating hotel does not receive an actionable lead, the offer will 

be re-sent in the following month’s e-blast, at no additional charge 

• Participation Fees:  $375 for a shared e-blast; $950 for an exclusive e-blast 

Preservation Client E-Blast Program 





• The National Trust Member Group Rate Program is an add-on to the National 

Trust Member Rate Program, facilitating the booking of group business (10+ 

guest rooms) from National Trust members to all Historic Hotels of America 

 

• For a hotel to be eligible, first offer a bookable National Trust Member Rate 

 

• Then, when you receive a group RFP, offer a group rate which is 5% below your 

Best Available Rate (BAR); or your prevailing group rate, whichever is lower  

 

• It is not necessary to load a bookable National Trust Group Rate 

 

• No fee to participate.  In the event of a definite booking, 10% placement fee 

applies if direct and 5% if a third-party planner is involved 

 

 

 

 

 

 

 

National Trust Member Group Rate Program 



• Share your hotel’s Opportunity or Need Dates 

with meeting and event planners who regularly 

visit HistoricHotels.org  

 

• Submit need dates only, not rates 

 

• Dates will be posted to the HistoricHotels.org 

Group Value Dates page as well as listed on your 

hotel’s individual Meetings & Events page 

 

• No fee to participate 

 

Group Value Dates 





• Key Markets 

• Milwaukee, November 2013 

• Chicago, April 2014 

• New York, May 2014 

• Atlanta/Southeast, July 2014 

• Washington, DC, September 2014 

• San Francisco, September 2014 

 

• Unduplicated Clients from the Preservation 

Vertical Market 

 

• Includes Media Representatives 

 

• History-Themed Events Featuring Heritage 

Partners 

 

• Participation Fees: $1,250 - $1,950 for Two 

Participants 

Client & Media Showcases 



Historic Hotels of America New York Client & Media Showcase 

Waldorf Astoria 

May 8, 2013 



• Mix of Traditional Tradeshows as well as  Hosted 

Buyer/One-on-One Marketplaces 

 

• ASAE Springtime, Washington, DC, May 2014 

• GBTA, Los Angeles, July 2014 

• MEET National, Washington, DC, September 2014  

• Holiday Showcase, Chicago, December 2014 

 

• National Preservation Conference, November 2014 

Savannah 

 

• Co-op Participation = Excellent Value 

 

• Participation Fees: $1,500 - $3,500 

 

Tradeshows 



HSMAI MEET National Tradeshow 

One-on-One  Hosted Buyer Appointments 

Washington, DC 

September 4-5, 2013 



ASAE Springtime Tradeshow 

Washington, DC 

May 16, 2013 
GBTA Expo 

San Diego 

August 4-8, 2013 



• Meetings & Events tab on the home page’s top navigation bar 

• Meetings & Groups link on every hotel’s individual page  

• Weddings & Special Events 

• Conferences, Retreats, Small Groups 

• Meeting Facilities Guide 

• Group Value Dates 

• Submit a RFP  

• Join our Meeting Planners E-List 

• Contact Us 

• Best Practices   

• Complimentary Web Pages Audit 

 

HistoricHotels.org – The Official Website of 

Historic Hotels of America 





• 2014 Historic Hotels of America Sales Program Plan 

 

• 2014 TREM Calendar and Online Registration 

 

• 2014 Consortia & Travel Management Companies 

Program Information 

 

HistoricHotels.org Member Portal 

Sales Section 





• The Historic Hotels of America Season Pass features: 
 

• Five Client & Media Showcases 

• Chicago 

• New York 

• Atlanta 

• Washington, DC 

• San Francisco 

• $500 Credit toward One Regional Hosted Media Luncheon in the city of your 

choice  

• $1,500 Credit toward a Cooperative  Marketing Package Marquee Campaign 

• One Preservation Client Database E-Blast 

• Participation Fee:  $8,000 
 

Special Offer!  Register for a 2014 Season Pass by December 1, 2013 

and receive Two Additional Preservation Client Database E-Blasts 
 

 

New Opportunities for 2014 



• Debut the 2014 Season Pass Guarantee 

• Five actionable client leads or receive a complimentary 2015 Season Pass 

New Opportunities for 2014 



24 

Season Pass 

Client & Media Showcases and Tradeshows 

To Do List: 

Sales To Do List 

Preservation Client E-Blasts 

National Trust Member Group Rate Program 

Group Value Dates 



2014 Historic Hotels of America 

Opportunities Registration Form 

 

Sales Opportunities are listed in 

the first section of the form 

►►►► 

 

Register Today! 



For More Information 

 
Michael DiRienzo 

Director, Sales and Development 

Historic Hotels of America 

+1 202 772 8337 

MDiRienzo@HistoricHotels.org 

or 

Visit the HistoricHotels.org Member Portal  

mailto:MDiRienzo@HistoricHotels.org


Thank you for checking-in to the Sales Opportunity Suite 


