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   The future traveler 
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We know travelers try to use their 

phone everywhere… 
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They take pictures of nearly everything… 
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   Share their location with friends and network 
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And use them to navigate cities all around 

the world… 



8 

And increasingly want more… 



9 Mobile Technology Trends And The Impact On Travel 

 

As a new generation literally grows up using mobile devices 
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To this two year old a Magazine is a Tablet that does not work… 

  Impacting how consumers experience the world  
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With an increasing level of mobile activity 
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  And more options available to consumers 
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68% of shoppers are 

frustrated with the 

experiences that 

retailers provide on a 

mobile phone. 

Frustrations with mobile are increasing 
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So where to start ? 
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A mobile website: no longer nice to have 
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   Mobile commerce is a reality 
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   Mobile hotel website traffic trends 
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Mobile Traffic Accounts for over 20% for SHS Managed Websites 
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   Shift from PC to mobile devices 
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   Three screens  



20 

   Functionality differences 
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    Device detection, utility navigation & simplified content 
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    Device detection & simplified utility navigation     Device detection, utility navigation & simplified content 
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Think about mobility not mobile devices 

 
 

 

 
 



    Mobile is the platform not the channel 

Mobile Website 
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   Different devices at different times and in different places 
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I’m on 

the go Work Mindset: I’m 

planning, doing, 

buying 

I’m browsing, dreaming, 

shopping – and maybe 

doing something else: 

Lounging Device 
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    Optimize for the location not just the device  
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Location specific content optimization 
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RELEVANT 

    A lot of new concepts 
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    Google Now voice assistant 
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 So Lo Mo 
Social Local Mobile 

Convergence  
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Pre arrival window ? 

  SoLoMo: Directories, listings and profiles are critical   
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SoLoMo is a  

Consumer Behavior 

Social 
Local 
Mobile 
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Engagement is key to success 

 

 
 



Where is Sabre Headed ? 



   Annual Mobile Consumer Survey 
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Pre arrival window ? 

   Human Factors Lab 
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Pre arrival window ? 

   Website Usability Testing 

http://cakebox.esitelabs.com/caliban/examples/shs/index
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• Dynamic screen resolution & navigation repositioning  

• Maintain only one website 

• Device specific content optimization 

• Consistent brand experience across devices 

 

   Responsive Website Design 

Viewed on  

desktop  

Viewed on  

tablet 

Viewed on  

smartphone  
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Web 

BlackBerry 

iPhone 

Android 
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   Metro Design and Mobile First 
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Opportunity for Hoteliers: Own the pre-

arrival window 
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Research Booking 
Pre Arrival 
Window 

Arrival 
On 

Property 

   From booking onwards is an increasingly  

   mobile engagement 



Owning the 

Pre-Arrival 

Window: 

 

Text 

Messaging 







 

 

On-Property: Mobile Concierge  



 

 

   Merchandising Mobile Concierge on property 



1.  Mobile website no longer nice to have 

2.  Think about mobility not mobile devices 

3.  Location relevance & optimization 

4.  Engagement & Responsive Design 

5.  Pre-Arrival Window opportunity 
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   As you develop your mobile strategy 
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@paolotorchio 

Thank you 



 Join us for a discussion on the latest trends in mobile consumer behavior and ideas on how 

to leverage mobile technology to engage with your guests.  Capitalize on the opportunities 

being presented by this quickly evolving channel.   

 

1. Mobile stats to show growth 

2. Video  

3. Mobile consumer trends 

4. Hospitality stats & shift/growth 

5. Devices & Travel 
1. Tripcase 

2. Google 

6. Different way to look at mobile: 
1. Convergence: Mobile as a platform & behavior 

2. Relevance via device 

3. SoLoMo as a consumer behavior 

7. It’s not just about last minute deals: Opportunity for hotels: owning the pre arrival window 
1. Mobile Site 

2. Mobile Concierge  

3. SMS  

8. Closing Thoughts 
1. Device Responsive 

2. Making sure your listings are current 

3. Mobile 1st 
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Mobile consumer & mobile technology trends in hospitality. 


