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Updating Hotel Content: Analytics 
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January 1 - April 30, 2012: 

• Averaging 150,000 Page Views a month.  

 (Additional 12,000 Page Views per month on mobile devices) 

• Approximately 30,000 Unique Visitors per month. 

• Average Time On Website is about 7 minutes (6:55) per visit. 

• Average over 4 Pages per Visit. 

• Top Traffic Sources: 

1. Google / Organic 

2. Direct / (None) 

3. National Trust for Historic Preservation Website / 

Referral 

4. Email Traffic / Email 

5. Bing / Organic  

Top Referring Hotel Websites 

1. GroveParkInn.com 

2. Crescent-hotel.com 

3. TheSagamore.com 

4. StanleyHotel.com 

5. TheSpaAtNorwichInn.com 

6. ProvidenceBiltmore.com 

7. GreyfieldInn.com 

8. Beekmandelamaterinn.com 

9. HotelNorthampton.com 

10. CastleontheHudson.com 

 



Updating Hotel Content: Best Practices 

Overview: French Lick Springs 

Accommodations: Mayflower Park Hotel 

History: The Battle House, A Renaissance Hotel 

Ghost Stories: The Grove Park Inn 

Activities and Events: Big Cedar Lodge  

Local Attractions: Hilton Cincinnati Netherland Plaza 

Dining: Jekyll Island Club Hotel 

Event Calendar: Craddock Terry Hotel 

Hot Deals: The Peabody Memphis 

Meetings and Groups: Bishop‟s Lodge Resort 

Weddings: The Lenox 

Media Gallery: The Broadmoor 

Best Practice Examples: 

http://www.historichotels.org/hotels-resorts/french-lick-springs-hotel/
http://www.historichotels.org/hotels-resorts/the-grove-park-inn-resort-spa/ghoststories.php
http://www.historichotels.org/hotels-resorts/jekyll-island-club-hotel/dining.php
http://www.historichotels.org/hotels-resorts/hamilton-crowne-plaza/hotel-events.php
http://www.historichotels.org/hotels-resorts/the-peabody-memphis/hotel-deals.php
http://www.historichotels.org/hotels-resorts/the-lenox/dining.php
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Process: Updating Hotel content and images 
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Process: Updating Hotel Events 
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Displaying Packages & Rates: Production 
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National Trust Member Rate 

• For Q1 2012, #1 producing rate in room nights and 

revenue. 

• Highest producing rate for all three months. 

• The fastest growing rate category on the HHA 

website. 

• Accounted for approx. 30% of all bookings made 

and 25% of total revenue on HistoricHotels.org in 

Q1 2012. 

• Other large producing rates include Packages, 

Promos (BOGO), and Association Rates (AAA) 

 

 

Summary: Top producing hotels on Historic Hotels of 

America Website: 

1. Offer National Trust Member Rate 

2. Participate in promotions 

3. Actively engaged 

 

 

 

 

 



Step 1. 

Displaying Packages & Rates: Instructions 

Build the rate directly into your Central Reservation System (CRS).   

 

 

Be sure the rate has inventory, availability and distributed to the Pegasus 

ODD/HCD/IDS Channel. 

Step 2. Notify your CRS provider‟s GDS Department the rate is built and needs to 

be mapped.  Provide them 1 of 3 different methods of mapping and 

corresponding rate loading form. 

Step 3. 
Once built and CRS provider has mapped the rate, send email to 

hhaoffers@historichotels.org notifying HHA the rate is ready to be tested 

for availability. 

General Availability 

Only Historic Hotels of America Website (Code) 

Only Historic Hotels of America Website (No Code) 
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Displaying Packages & Rates 

If it is a new package to the Historic 

Hotels of America Website. 



Displaying Packages & Rates 

Rate Loading Instructions are in the Reservations section of the Member Portal! 



*New - Historic Hotels of America Booking Engine Distribution Summary 
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*New - Historic Hotels of America Booking Engine Distribution Summary 



*New - Historic Hotels of America Booking Engine Distribution Summary 



*New - Historic Hotels of America Booking Engine Distribution Summary 
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iTools: Productivity Solutions 
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Available for all hotels: 

Available for HE chain coded hotels: 
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iTools: E-Marketing Solutions 

More information about iTools can be found at: 

http://www.historichotels.org/member-login.php 

Member User Name: hha        Member Password: hotels 

http://www.historichotels.org/member-login.php
http://www.historichotels.org/member-login.php
http://www.historichotels.org/member-login.php
http://www.historichotels.org/member-login.php
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Total Branded Connectivity 

Single portal (SynXis CRS) connects all reservations channels 

• GDS 

o HE = “Historic Experience” within PV 

o GDS Biasing and advertising opportunities 

o Access to Consortia/TMCs (RFP program & Visits) 

• Hotel‟s website booking engine with mobile booking engine 

• Pegasus ODD/HCD – Incl.  Historic Hotels of America Website 

• Direct Connect 3rd party Online Travel Agents (Expedia, Travelocity, over 30 OTAs) 

• Voice Call Centers 

• Mobile Website 

• Facebook Booking Widget 

Manage all rate products in one place (saves time & effort) 

„Leveraging the value of the Historic Hotels of America program into the electronic booking 

process across all channels, enhancing technology with a recognized identity‟ 
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Total Branded Connectivity: Participation Summary  

Sample Hotel 

Summary includes: 

• Hotel Rate Audit 

• Channel Distribution Audit 

• Rate Production Audit 

• Failed Availability Analysis 

• Marketing Audit 

• Many other items. 

A Participation Summary is a 

best practices audit conducted 

by Historic Hotels of America 

Revenue Account Manager. 



Total Branded Connectivity: Revenue Management 

Historic Hotels of America 

Revenue Account Manager 

will review monthly reports 

with your team. 

A Production Workbook 

will automatically be sent 

monthly to selected hotel 

email addresses. This 

snapshot will include past 

production and performance 

across several metrics. 
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Participation Tools 
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Thank You 

mpaul@historichotels.org 

312-542-9224 



SynXis 
CRS 

HE = 
“Historic 

Experience”  

Consortia & 
TMCs 

Website and 
Booking 
Engine 

Pegasus 
ODD/HCD  

3rd party 
OTAs 

Voice Call 
Centers 

Mobile 
Website and 

Booking 
Engine 

Total Branded Connectivity 

„Leveraging the value of the Historic Hotels of America brand into the electronic booking process 

across all channels, enhancing technology with a recognized identity‟ 


