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Who We Are 

The National Trust for Historic 
Preservation, a privately funded 
nonprofit organization, works 
to save America’s historic 
places. 
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Today, the 27 National Trust Historic Sites represent a diverse 

portfolio both geographically and culturally. Together, they tell 

unforgettable stories about our national heritage. 

Historic Sites 
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Acoma Sky City, Acoma, NM Farnsworth House, Plano, IL  Lyndhurst, Tarrytown, NY 



www.savingplaces.org 

Main Street 
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The National Main Street Center helps communities across the 

nation revitalize their downtowns and historic commercial districts.   

Since 1980, Main Street has generated $53 billion in reinvestment, 

104,961 new businesses, and 229,164 building rehabs.  
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National Trust Community Investment Corporation 

(NTCIC) 

Since 2000, our for-profit subsidiary NTCIC has invested more 

than $480 million in over 76 historic rehabilitation projects.  

Income from its projects contributes to the Trust’s work. 
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American Brewery, Baltimore, MD Carpenter Theatre, Richmond, VA Town Hall Theater, 

Middlebury, VT 
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Our Base of Support 

One third of Americans support preservation work. 

15 million are highly active in their support. 
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GREEN GO-GETTERS 
3.8 MILLION PEOPLE 

 

ARCHITECTURE LOVERS 
3 MILLION PEOPLE 

   

HISTORY BUFFS 
2.2 MILLION PEOPLE 

   

COMMUNITY-CONSCIOUS PARENTS 
2.2 MILLION PEOPLE 

 

YOUNG ACTIVISTS 
3.8 MILLION PEOPLE 

   

 

What makes them different from 
our member base: ACTIVE.  
Likely to volunteer and fundraise 
for a cause 

A year ago, we shared our plans to 
transform preservation into a more 

broadly based cause and engage 
 

Local Preservationists.   
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It’s been a busy year….. 
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“Preservation”  

Magazine 
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11 Most Endangered List –  

25th Anniversary 
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Over the last 25 years… 
 

 

242 sites have been listed on the 

America’s 11 Most Endangered  

Historic Places list. 
 
 

Only a handful have been lost. 
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233% 
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We are the cause that  

inspires Americans  

to save 

the places  

where history happened. 
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We are the cause that  

connects us to our diverse pasts,  

weaving a multicultural nation together. 
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We are the cause that  

celebrates our country’s architectural 

heritage and beauty.  
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We are the cause that  

transforms  

communities  

from places  

where we live into  

places that we love. 
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As the leading voice for preservation, 

  

we are 

  

the cause for people saving places. 
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SavingPlaces.org 
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A growing portfolio of irreplaceable places that epitomize the 

American story – but face distinct threats.   

We are working to save them. 

National Treasures 
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Chimney Rock, CO Prentice Women’s Hospital, 

Chicago, IL 

Rosenwald Schools, South and Southwest U.S. 



Chimney Rock National Monument 
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Millions of 

“eyeballs” among 

our younger  

target audience 



Membership Mailing 
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GREEN GO-GETTERS 
3.8 MILLION PEOPLE 

 

ARCHITECTURE LOVERS 
3 MILLION PEOPLE 

   

HISTORY BUFFS 
2.2 MILLION PEOPLE 

   

COMMUNITY-CONSCIOUS PARENTS 
2.2 MILLION PEOPLE 

 

YOUNG ACTIVISTS 
3.8 MILLION PEOPLE 

   

 

What makes them different from 
our member base: ACTIVE.  
Likely to volunteer and fundraise 
for a cause 

  
 

Here’s how these efforts 
intersect with Historic Hotels 

of America guests. 
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Renew your complimentary 

magazine subscription to 

share with your guests in-

room. 

Our members‘ most valued benefit is  

“Preservation” Magazine  
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Reach Local 

Preservationists   

by advertising in 

“Preservation”  

Magazine. 

 

Local Preservationists want  

travel suggestions.   
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Local Preservationists want  

more information on historic  

and cultural sites of interest. 

 

Our monthly Heritage 

Traveler e-newsletter  

features Historic Hotels  

of America destinations. 
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Our website features all 

affiliated National Trust 

historic sites including 

Historic Hotels of America 

locations. 

 

94% believe that saving 

places of architectural and 

historic significance is our 

greatest mission. 
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Attending events such as tours, lectures or happy 

hours at historic sites are Local Preservationists’ 

favorite activities. 

 
In early December, the 

National Hotel Miami Beach  

will help celebrate the cause 

of preservation with an 

exhibition of photographic  

art by Jay Koenigsberg at 

Miami Marine Stadium. 



Looking Ahead 

2014 is the  

25th anniversary  

of  

Historic Hotels of America 
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Questions ? 




