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Palm Court – Palace Hotel, San Francisco 

Partnership Opportunities 

1. Membership Benefits for National Park Service 

and National Park Foundation 

2. HistoricHotels.org 

3. Social Media 

4. Cooperative Sales & Marketing Program 



2 

 

Membership Benefit Opportunities  

 

10% off Best Available Rates at HistoricHotels.org 

National Park Foundation: 

• Employees 

• Volunteers  

• Supporters 

National Park Service: 

• Employees 

• Volunteers 

• Pass Series 

• Area park neighbors 

• History supporters 
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• Cross promotional opportunities 

 

• Banner Placement for National Park Service and National Park Foundation  

  
• Differentiate hotels designated National Historic Landmarks 

• Use a designated icon on the dynamic website map with a sort function to make it easy to 

narrow down searches 

• Add an icon or logo next to a hotel’s name in its profile designating: 

• National Register of Historic Places 

• National Register Historic District 

• National Historic Landmark 

 

• Enhancing content on website 

• Add park information to area hotel activities & events pages 

• Create a new page with a calendar of National Park Service events  

• Add National Park Service Free Entrance Days into events sections of Historic Hotels of 

America Event Pages  

 

 

 

 

 

HistoricHotels.org 

http://www.nps.gov/findapark/index.htm
http://www.nps.gov/findapark/index.htm
http://www.nps.gov/findapark/feefreeparks.htm
http://www.nps.gov/findapark/feefreeparks.htm
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Homepage  Screenshot 
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Timeline Screenshot 
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Civil War Landing Page 

Screenshot 
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Social Media 

• Incorporate promotion of 

National Park Service, National 

Park Foundation, National 

Historic Landmarks in the social 

media editorial calendar 

 

• Follow and “like” the National 

Park Service on Facebook and 

Twitter 
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Hotel de Paris Museum 

Georgetown, Colorado 

 

Online Opportunities  

Social media postings  

Banner ad  

Website cross promotion 

Booking path process cross promotion 

Weddings cross promotion 

Meetings & Events cross promotion 

 

E-Communications Opportunities 

Eblast cross promotion   

Member newsletter cross promotion  

Meeting planners eblast promotion 

 

Group Sales Opportunities 

2012 Showcases 

2012 Tradeshows 
 

Nearby historic hotels: 

The Brown Palace Hotel and Spa 

Hotel Boulderado 

The Stanley 

The Cliff House at Pikes Peak 

The Broadmoor 
11 

Cooperative Marketing & Sales Program 
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Larry Horwitz, Executive Director, Historic Hotels Worldwide (DC), 

(202) 772-9983, lhorwitz@historichotels.org 

Thierry Roch, Executive Director (DC),  

(202)772-8340, troch@historichotels.org 

Michael DiRienzo, Director of Sales (DC)  

(202) 772-8337, mdirienzo@historichotels.org 

Erin Ross, Manager of Partnership Relations (DC),  

(202) 772-9982, eross@historichotels.org 

Matthew Paul, Revenue Account Manager (Chicago),  

(312) 542-9224, mpaul@historichotels.org 

Gina Galatro, Manager of Marketing & Communications (NYC), 

(646) 465-9778, ggalatro@historichotels.org 

 

Palmer House Hilton 

Chicago, IL 

mailto:lhorwitz@historichotels.org
mailto:troch@historichotels.org
mailto:mdirienzo@historichotels.org
mailto:eross@historichotels.org
mailto:mpaul@historichotels.org
mailto:ggalatro@historichotels.org

