
Confidential and Proprietary

HISTORIC HOTELS OF AMERICA

BREAKOUT DISCUSSION

B O B N E L S O N

C E O

B O B . N E L S O N @ H O T E L N E I G H B O R H O O D . C O M

K U R T B R AD S H AW

V P  S AL E S

K U R T. B R AD S H AW @ H O T E L N E I G H B O R H O O D . C O M



Confidential and ProprietaryConfidential and Proprietary 2

Information Overload
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Hotel Guest Touch Points

At point of 
Booking

 Booking confirmation email

 Pre arrival email

 Preferred Guest Program 

communication

Target

 Front desk staff – “Restaurant and 

Special Offer List”

 QR Code/SMS/website display in 

lobby

 Unique mobile URL for ea. hotel 

 Lobby touch screens

 Tent-cards in rooms

 Key-card folder insert

 Wi-Fi splash-screens

 In-room TV

During 
Hotel Stay

Engage

 Mobile feedback 

feature for guests

 Preferred guest 

program feedback

After
Hotel Stay

Learn & Retain
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 Travelers – “Where should I eat?”

 Mobile device access to trusted dining options 

 Special offers for guests of that hotel

 Hotels – “Can I improve guests’ hotel experience?”

 Improve front desk efficiency

 Concierge tool for updated content

 Increase guest satisfaction

 Restaurants – “How do I reach hotel guests?”

 Attract hotel guests with unique offers

 Ability to promote featured menu items

 Direct channel to guests bypasses ever-changing hotel staff

The HotelNeighborhood Opportunity
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 In-House Restaurants
 Increase revenue

 Take advantage of Bill to room

 Front Desk efficiency 
 Guest interaction and value add

 Reduce check in times

 Concierge Toolkit 
 Up to date information on daily specials

 Service guests waiting in line

Discussion Topics
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HotelNeighborhood Mobile:
Special Offers and Details Pages 
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HotelNeighborhood Solution 
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HotelNeighborhood Solution 
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For a live example of what guests are seeing

www.guestdining.com/bh1

Contact Kurt Bradshaw to discuss your hotels situation and 
customize the service.

Kurt Bradshaw

410-991-1701 m

Kurt.bradshaw@hotelneighborhood.com

www.hotelneighbhorhood.com

Summary

http://www.guestdining.com/bh1
mailto:Kurt.bradshaw@hotelneighborhood.com
http://www.hotelneighbhorhood.com/
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