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WEBSITE


www.HistoricHotels.org


OVERVIEW


Historic Hotels of America® continues to make the travel experience easy with enhancements recently made to HistoricHotels.org. Travelers can now search by major battlefields, landmarks, or even historic sites and find the closest historic hotels from a membership of over 235, ranging from small historic inns to city-center icons and grand dame hotels and resorts. A robust new booking engine allows consumers to browse and compare rooms by description and images and expect that Historic Hotels of America publishes the lowest rates online backed with its Price Match Guarantee program.  
NEW FEATURES

Website Keywords—Categorized by hundreds of keywords, travelers can now search on HistoricHotels.org by landmark, major battlefield, national park, historic site, or region for their next trip. 




New Booking Engine—Now displaying a new look with extensive guestroom images and customized descriptions, travelers will find HistoricHotels.org an easy and efficient method to book their next trip. 
Price Match Guarantee—The lowest hotel rates are always available through HistoricHotels.org. If a consumer sees a lower rate on another website within 24 hours of booking a reservation on HistoricHotels.org, guests can submit a claim form and Historic Hotels of America will honor the lower rate.
FEATURES 


Individual historic hotel profiles—Each hotel member has a dedicated page to present its characteristics and highlight future events. Descriptions include the following:

· Hotel Overview
· Accommodations
· History 
· Activities and Events

· Event Calendar

· Dining

· Hot Deals

· Meetings and Groups

· Location
· Media Gallery

Expanded historic hotel search capabilities and criteria—Beyond searching for properties, availability, and location, visitors will explore additional noteworthy highlights:
· NEW 
Keywords, such as landmarks, major battlefields, national parks, historic sites, or regions

· Favorite historic eras
· 39 architectural styles ranging from Art Deco to Victorian

· 15 property styles from mansions to factories to resorts

· Four distinctive levels of luxury

Dynamic map-based historic hotel finder solution—In the Destinations section, visitors will search for historic hotels by geographic location, refined by luxury level as well as property and architectural styles. Guests will enjoy planning their travel itineraries with frequently requested details loaded onto the map, including local attractions, museums, battlefields, and other historic sites. 

Travel organized by theme—Visitors will find hotels by activities in the Experiences and Hot Deals sections, including:

· Featured themes, such as ghosts tours, winter getaways, and small hotels

· Civil War

· City Spotlight

· Vacations and Leisure
· Spas and Retreats
· Golf and Outdoor Activities

· Food

· Family 

· Groups

· Romance

Interactive timeline of historic events—As a foundation for a travel discovery experience, the Historic Hotels of America website allows guests to discover over 350 years of American history, all juxtaposed with member hotels. Visitors will learn more about hotels and events in defined areas of American history, as delineated by these respective periods: 
· Early Settlement: 1650-1763

· American Revolution: 1764-1783

· The New Nation: 1784-1815 
· National Expansion and Reform: 1815-1848 
· Industry & Upheaval: 1849-1859 
· The Civil War: 1860-1865 
· The Gilded Age: 1866-1895 
· Turn of the Century: 1896-1913 
· WWI: 1914-1918 
· The Jazz Age: 1919-1928 
· The Great Depression: 1929-1938 
· WWII: 1939-1945

· Post-War United States: 1946-1969




Expanded media gallery—Visitors will love the expanded and enhanced media library that provides abundant visual resources for each hotel:

· Exterior hotel images

· Interior hotel images

· Food and beverage images

· Historic memorabilia images

· Historical photography and archival images




Meetings & Events section—Submitting a request for proposal (RFP) is easy in the Meetings & Events section where meeting planners, brides, and other event planners will research historic hotels for the perfect location for conferences, weddings, and special occasions. 

More than 3,000 promotional packages and counting—The Hot Deals section is ideal for locating packages, experiences, and special offers at participating historic hotels.

Over 1,000 local and hotel specific events—Visitors will search for events through the website search box or through the individual hotel profile event calendar.

National Trust for Historic Preservation membership opportunities—While perusing historic hotels, guests will learn about the membership that saves up to 50 percent off Best Available Rates at participating historic hotels and gives discounted admission to over 600 historic places. A dedicated page on the website details the membership and several cross promotional banner ads link to the information. Guests who book on HistoricHotels.org by March 31, 2013, will receive a one-year family membership to the National Trust for Historic Preservation. Some of the benefits include: Up to 50 percent discount on Best Available Rates at participating Historic Hotels of America, discounted admission to over 600 historic places worldwide, subscription to Preservation magazine, and advance notice of special offers, historic experiences, and hotel packages. Terms and conditions apply.*  
FUNCTIONS


Effective search engine visibility—Historic Hotels of America





continuously improves the search engine optimization, and member hotels can generate qualified traffic through these effective efforts. 

Dynamic property administration system—The addition of hotels and other changes to hotel content are real time.   
MEMBERSHIP

With more than 235 hotels that have faithfully maintained their authenticity, sense of place, and architectural integrity in the United States of America, including the U.S. Virgin Islands and Puerto Rico, Historic Hotels of America is comprised of mostly independently owned and operated properties. More than 30 of the world’s finest hospitality brands, chains, and collections are represented in Historic Hotels of America.

LOCATIONS

Member hotels are located in 44 states, the District of Columbia, Puerto Rico, and the U.S. Virgin Islands.  
ROOMS


Hotels range in size from a 5-room historic Colonial Revival mansion, The Inn at 202 Dover in Easton, Maryland, to the city center Palmer House Hilton in Chicago, Illinois, with 1639 rooms.
SETTINGS


Hotels are situated in settings that range from rustic to refined, in locales as diverse as the mountain wilderness, manicured country sides, the center of small towns, and bustling metropolises. From opulent mansions to converted factories, each fascinating place has been inducted into this distinguished brand based upon noteworthy standards, including quality of accommodations, historical significance, National Register of Historic Places credentials, and age of hotel.  
RESERVATIONS

Rooms at any of the member hotels can be reserved by visiting www.HistoricHotels.org, calling +1 800 678 8946, or through a travel planner (GDS code HE). Reservations made through Historic Hotels of America support the National Trust for Historic Preservation, a private, nonprofit membership organization dedicated to saving historic places and revitalizing America’s communities.  For more information, visit the National Trust’s website at www.preservationnation.org. 
OWNERSHIP

Nearly 100 hotels are operated by some of the world’s finest




hospitality brands including Hilton, InterContinental, Marriott, Omni, Starwood, and Wyndham, while others, including The Strater Hotel in Durango, Colorado, and the Mohonk Mountain House in New Paltz, New York, have been family-owned and operated for generations.

NOMINATIONS

Historic Hotels of America adds new member hotels that embody the essence of the program. Prospective member hotels and those interested in referring a hotel to this prestigious program may submit a nomination for membership through the new website, www.HistoricHotels.org.  
MEDIA

CONTACT


Heather Taylor

Manager, Marketing Communications

Tel: +1 202 772 8333 | Fax: +1 202 772 8338 
htaylor@historichotels.org 
ADVERTISING/
SPONSORSHIP 

CONTACT 


Erin Ross




Manager, Partnership Relations




Tel: +1 202 772 9982 | Fax: +1 202 772 8338 
eross@historichotels.org
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*One family membership per household, non transferable, no cash value, and no refunds. Benefits are subject to availability and advance reservation. The National Trust for Historic Preservation discounts are available at participating hotels after initial booking and membership are confirmed and processed. Booking must be made on HistoricHotels.org. This promotion is valid through August 31, 2013, and limited to new members of The National Trust for Historic Preservation. 
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