Highlights of 2013: New
Initiatives Launched;
Preview of 2014

Larry Horwitz, Executive Director
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2013: A Year of Growth Historic HOTELS

of AMERICA
244 Number of member hotels NATIONAL TRUST FOR HISTORIC PRESERVATION
21 Number of new hotels in 2013
95% Retention rate of members in 2013
$32 Million  All Channels All Hotel Revenue for 2013
150,000+ All Channels All Hotel Room Nights for 2013
6 Million+ Emails and E-newsletters sent in 2013
91 Hotels listed on Recreation.Gov
550 Total Clients and Media attending showcases 1n 2013
4,000+ Contacts 1n the preservation vertical database
160 Hotels signed up for Historic Hotels Employee Rate Program
1 Million Unique Visitors to HistoricHotels.org
11,600+ Room Nights booked through HistoricHotels.org for 2013

$2.2 Million Revenue booked through HistoricHotels.org for 2013



2014: More Growth Ahead - Annual Goals HiSTORIC HOTELS

of AMERICA
265 Number of member hotels NATIONAL TRUST FOR HISTORIC PRESERVATION'
21 Number of new hotels
95% Retention rate of members
$38 Million  All Channels All Hotel Revenue
175,000+ All Channels All Hotel Room Nights
8 Million+ Emails and E-newsletters sent
98 Hotels listed on Recreation.Gov
625 Total Clients and Media attending showcases
4,500+ Contacts 1n the preservation vertical database
180 Hotels signed up for Historic Hotels Employee Rate Program

1.5 Million Unique Visitors to HistoricHotels.org

18,000+ Room Nights booked through HistoricHotels.org
$3.5 Million Revenue booked through HistoricHotels.org




Revenue Growth from increased visitors & conversion Historic HOTELS
of AMERICA

NATIONALTRUST FOR HISTORIC PRESERVATION®

Projected

465%
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Increased Bookings from More Products and Rates Historic HOTELS

of AMERICA
NATIONAL TRUST FOR HISTORIC PRESERVATION®
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More Room Nights Delivered
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Historic HOTELS
of AMERICA

NATIONALTRUST FOR HISTORIC PRESERVATION®
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Increased Revenue
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Historic HOTELS
of AMERICA

NATIONALTRUST FOR HISTORIC PRESERVATION®
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¢ Total Revenues projected 2013 -
$2.2 Million (465% Growth)

Actual Year End 2012 -
$506,000 (21% Growth)
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HisToric HOTELS

of AMERICA

National Trust for Historic Preservation

Tollfree reservation line: 1877444 6777 (10:00 AM - Midnight EST) Other ways to contact us >

Em @

Recreat|0n-gov FIND PLACES & ACTIVITIES EXPLORE TRIP IDEAS HELP & FAQ ABOUT US
ERICA

EXPLORE YOUR AM

OHEKA CASTLE, NY

BACK TO SEARCH

Overview

Address
Directions

Activities

@ VISITOR PHOTOS
Log-In to Upload Photo

FIND
Camping >

Permitting >

Ticketing >

(3 LOCAL INFORMATION AND
SERVICES

Log-In Sign-Up >

ma

View Official Website > View Map >

The OHEKA CASTLE, built in 1919 and a member of Historic Hotels of America
since 2004 was listed in the National Register of Historic Places in 2004. Historic

Hotels of America is the official program ... [more]

Click to see uII description

OHEKA CASTLE

ADDRESS

135 West Gate Drive
Huntington, NY 11743

Phone:+1 800 678 8946
Email:info@historichotels.org

Additional Information
New York State Tourism =

New York State Road
Conditions

Recreation.Gov

Who Is Eligible

Only member hotels which have been officially screened and
designated as Historic Hotels in accordance with the
provisions of the Historic Sites Act and/or the National
Historic Preservation Act are eligible

Historic Hotels of America is the only non-government agency
participating and the only group of hotels featured other than
approved National Park Service lodging.

What are the Benefits

Access the consumers of Recreation.Gov the one-stop shop for
trip planning, information sharing and reservations for twelve
USA federal Participating Partners

Your specific rates, packages, descriptions, and photos are
linked directly from HistoricHotels.org to Recreation.Gov.

All reservations from Recreation.Gov will appear through
HistoricHotels.org.




HisToric HOTELS

of AMERICA

National Trust for Historic Preservation

HistoricHotelsWorldwide.Com

Free Membership for Qualifying Historic Hotels of America
Members

Partnership with the National Trust for Historic Preservation
Access to the international travel market

Allows employees access to a Global Employee Rate Program

+1 866 670 3764 | PRICE MATCH GU

INTERNATIONAL

Historic

HOTELS WORLDWIDE" DESTINATIONS HOT DEALS EXPERIENCES MEETINGS & EVENTS

Check Al'ailabib WHERE ARE YOU GOING? ARRIVAL DEPARTURE
mﬂwiy |H1:|tE‘L Location, Landmark, EW | 1 (

- - ~ < .

* Y AL bl
4 5 M AN
e g L8

\i\ J

DROMOLAND CASTLE HOTEL

e, Counity Clare, Ireland, 1543
VIEW,HOT'DEALS }

ST . -
| _ |

You are also eligible to book special Employes Rates at the following participating member hotels of
Historic Hotels Worldwide.

Location Hotel Name Male a Reservation
NMexico
Caxaca Quinta Real Oaxaca Bool It
Pusbla de Zaragoza Quinta Real Puebla Bool It
Zacatecas Quinta Real Zacatecas Bool It
Cuarataro Hotel Hacienda Jurica Boolk It

Back to top

NS > EXPERIENCE HISTORIC TREASURES <27

Explore Recently Added Historic
Hotels

Swiss Hospitality Sensational Mexico

Situated in the heart of Old Town Lucerne, the From its vast history, UNESCO designated
Hotel Schweizerhof Luzern epitomizes the splendor  traditional cuisine, to its diverse geography, CVE Park Bosphorus Istanbul




HisToric HOTELS
of AMERICA

National Trust for Historic Preservation

Coming 1n 2014:

New Initiatives




Historic HOTELS

of AMERICA

National Trust for Historic Preservation

zPrefer® & - o o e e e : oe

elpestiont Culimepm i il el < - - - * Coming QI a global
ceccccccccccs b points rewards program
ceccceccsan | o o for Historic Hotels.
e o ‘\ - -+ Access one million

members and growing

POINTS = REWARDS

DISCOVER THE WORLD'’S FIRST GLOBAL
LOYALTY PROGRAM FOR INDEPENDENT HOTELS

The best value relationship in the industry just became more valuable.

* ENGAGE NEW GUESTS AND ENCOURAGE REPEAT STAYS -~
* DRIVE ANCILLARY ON-PROPERTY SPEND -~
* GROW CORPORATE BUSINESS THROUGH POINTS -~
= INCREASE MARKETING REACH THROUGH PRECISION TARGETING -
= CONVERT OTA AND OPAQUE BOOKERS TO DIRECT CLIENTS -




Historic HOTELS
of AMERICA

National Trust for Historic Preservation

POINTS == REWARDS

COMING 2014
* Engage new guests and encourage repeat stays
* Drive ancillary on-property spend
=  Grow group business and corporate business through points
= Convert OTA and Opaque bookers to direct clients
* First points-based loyalty program for global independent hotels
= More than 500 hotels 1n participation from Hawai1 and New York to London and Tokyo
= Easy-to-use web-based portal for easy enrollment, member search and reward redemption
= (Can be promoted alongside your existing rewards program
= Points calculation and Reward redemptions handled outside the hotel

zPrefer




Historic HOTELS

 Coming Q1 hotels can
The S irit Of $ 1 7 76 opt-1n to offer frequent
p ° flyer miles to guests to

Mileage capture 1nitial and repeat

UNITED B) business.

* The cost for mileage 1s a
flat rate for all Historic
Hotels of America for

- - .- -
AmericanAirlines ¢ _

g 7 |
- & MILEAGE PLAN 2 $17.76per 500 miles
| onmee = (750 miles for Virgin
fNVINOCIUO Atlantic)

e Increase market share
= DRITISH AIRWAYS

Executive Club




HistToric HOTELS

Checkanailabiity [oermeson oz ) [ O (D, rremoces - (R (B 20 © New ON HistoricHotels.org

Featured Special Offer:

Eureka Sprin -day 3-night Historic Vacation at the 1886 Crescent Hotel & Spa, Eureka Sprin Arkansas [ ) EXp anded HOt D e als S ection tO
Bellingrath Package at Grand Hotel Marriott Resort, Golf Club & Spa in Point Clear, Alabama O

e feature rates like Advanced
e e an oo e Purchase, AAA, AARP,

Destination Packages

Experience the bhest of extraordinary
locales across the country.

Govt/Military and more
g;lsvmlced Purchase Government and Military

S e Extend your existing rates

Get special offers and discounts when View All

you book in advance.

e Sl through 2014 for increased

AAA JAARP /CAA National Trust for Historic reV enue '
Member Discounts Forg NeiomatTruse s Presevation Member .
Historic Preservation -
View All RSP s Discounts
NTHP Members receive up to 50% off
best available rates.
View All
Credit Card Holder Romance Packages
Discounts Lavish your loved one with a romantic
Special American Express®, VISA®, and rendezvous package.
MasterCard® cardholder discounts and View All
offers.
View All
Dining Packages Recreation Packages

Stay active with packages that include
fun expeditions and historical tours

View All

Delight in exceptional cuisine with
packages made for culinary enthusiasts
View All




Co-Op Marketing Guarantee

— The Promise

* Earn 4 times the costs of your
co-op within a year of your
campaign or we run it again on
us

— The Rules

* Must Participate for 2 or more
months, not necessarily
Successive

 Participate 1n all rate programs

Historic HorsLs
of AMERICA
e Tram fs Butsrts Frrsrmaten

HistToric HOTELS

oo HistoncHoee ks org. These opporoanities
are opt-in and dediver integrared online,
e-communications, and print solations.

Progmms Inchades

CooreraTivE MazxeETING
PROCRAM CAMPAICNS

Reach over balf million households each
month with hamepages placement on
HistoricHotels ocg, online media
campaigns, Preceroatisn magazine peint
ads, eblases, social meda, and more.

Discover & Explore
ENEWSLETTER

Feature your hotel in cur moathly
consumer enewslecter chat reaches mooe
than 275 000 housebholds.

CooreraTivE PrinT Abds

Advertise your hooal on the badk cover
of Precervatssn magazine which bas

a yearly readership of frve million,
induding Nattoaal Trust for Historic
Freservation members and can be found
in ower 200 member hotels or more than

50,000 guescrooms.

NEW Employee Special
Offers ENzwsLETTER

Promoee your special employee rates In
our nonthly enewsletter sent to over
17,000 employess of Flstoric Hoeels of
America and Histocke Hotels Wordwide
member hovels, Nattonal Tnast for
History: Preservation and designaced
affhiliaces; and other assodates and

partcipanng hotds,

SEE INSIDE TO LEARN MORE
ABOUT THESE PROGCGRAMS
AND THEIR COMPONENTS.




Historic HOTELS

Season Pass Guarantee

— The Promise The Historic Hotels of America Season Pass features:

e Receive 5 actionable leads

Five Client & Media Showcases
across the season or we

. « Chicago
issue you a Season Pass for . New York
2015 at no cost to you. . Atlanta

— The Rules « Washington, DC

 San Francisco

* Must attend every Client +

Media Showcase 1n the Reach more than 600 Clients, Media, and other
Decision Makers in 2014
program

 And More




HisToric HOTELS

of AMERICA

National Trust for

'v’:', l%“'c Historic Preservation More Partnerships
XV

Save the past. Enrich the future.”

* Increased exposure and
FLaiizmal Tne o HiAoric Preservaiion

?ﬁ &ﬂ' National Trust Tours access to cultural and

heritage travelers
AMERICAN QUEEN™

STEAMBOAT COMPANY
* Increased access to

T international travelers
”r A % lu ”ﬂ%ﬁ'ﬁu EMNTS : : .
i SRR AIANTA » Historic Hotels of America
I (, 0 I\‘"'I (_} S ) ) Tourism Association

1s a preferred supplier
RAIL

COLLECTION

American
NATIONAL PARK |[/mert:
FOUNDATION [llistorians

ORGANIZATION OF




hotelneighborhood”

e Promote In-House
Restaurants

e Increase Concierge
Efficiency

e No Cost to the Hotel

e Guest only specials

hotel

Recommendations and Nearby Restaraunts

The Trellis Room Welcome Hotel Guests
American
at hatel

‘je i Coffee Shop, Tea House, American, Halal, Cafe ,
§
= <1l mie

easy walking
distance

Downtowners On
Dauphin 5t

American, Tapas, Bistro, Contemporary, ce Cream
The ’ Parlor ey
Q\;ﬂls:am

Sandwich Shap, American, American, Subs, Cafe

<1/ mile
easy walking
distance

<1/ mile
easy walking
distance

American, Traditional, Contemporary, Asian, Fusion
b

(027 miles)

HistToric HOTELS

THE ROYAL SCAM

The

Qynl Scam

The Royal Scam opened in 2006 and quick!

ﬁbecame THE choice
for Certified Angus Beef, seafood, sandwiches and fresh cut

salads. Enjoy craft beer, a glass of wine or one of our wonderful

martinis in our spacious courtyard. The Royal Scam is the
epitome of casual fine dining.
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Wachovia AW RSA Battle 5
i Bldg House Tower 0
; BR”%T; Riverview i
, Communi g ) Plaza LOCATION
o ) BankTrustBidg ot 725 Royal St
P [ ot Mobile, AL 36602
g oa
%5 = Van Antwer m 'ggr::tngg TELEPHONE
(3) [0 Bldg Serda's Coffee 0 (251)432:7226
\Y) - fl
Bienville Sl 2 Ath
Square % 8o CUISINE
f 4 W Hargrove "b American - Tapas - Bistro
3 ’ \\\)\\\ Engineers + ad :
[} O Constructors TODAY'S HOURS
¢ 0 11:00 am to 10:00 pm
o
g 0 RESERVATIONS
% %; KV Properties call for reservations: (251) 432-7226
3
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RESTAURANT AMENITIES
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5 3 % . 2 * . ' . . . eqe . .
e “D istribution:  Today 1111; I;[llziii)l:leslves. Participate/open availability of Advanced Purchase Rate. Association Rates, and

SZ EXTEND Rates & Packages on www.historichotels.org thru Dec. 31,2014

z Review the Participation Summary/Action Plan that was completed for your hotel.

Review Hot Deals section on HistoricHotels.org. If your hotel is not listed in a particular area contact
Matthew Paul.

Z Contact HHA Call Center.

Historic HOTELS
of AMERICA

NATIONALTRUST FOR HISTORIC PRESERVATION"



http://www.historichotels.org/
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1 Note e | To Do List —I\/Iaretin ~ Publi Iatins : =

Sy o

Today

— Maketng & — ——
~— Public ‘Rslaiiensﬂ-]f—ﬁ""' 2| Sign up for 2014 Cooperative Marketing Program
Sign up by Dec. 31 and receive a free insertion in Employee Special Offers

Z Discover & Explore, Consumer E-Newsletter

SZ Employee Special Offers, Employee Rate E-Newsletter

7[’ Preservation Co-op Print Ads

Sa Regional Hosted Media Lunches

Historic HOTELS J Client & Media Showecases
of AMERICA

NATIONALTRUST FOR HISTORIC PRESERVATION"

Season Pass
Sign up by Dec. 1 and receive two complimentary placements in
the monthly Preservation Client Database e-blast

& W
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Today
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SALES! foday, /] Season Pass

it e s s cep————————

s

z Client & Media Showcases and Tradeshows

Z Preservation Client E-Blasts

] National Trust Member Group Rate Program

] Group Value Dates

Historic HOTELS
of AMERICA

NATIONALTRUST FOR HISTORIC PRESERVATION"
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- To Do List- Member Services & Web Content ~ +

Today

[+4" Pick up your complimentary, personalized HistoricHotels.org Presence
and Engagement Action Plan

| Sign up for Preservation Magazine for 2014

[z»A” Sign your free Historic Hotels Worldwide addendum
[+A" Sign up for the iPrefer Orientation

z’ Sign up for the Frequent Flyer Miles program




