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Promotional Package Overview

As part of our Historic Hotels Worldwide collection, your hotel plays an important part in offering something unique to visitors of our website. At a minimum, your property should offer an affinity member partner rate as well as the following packages on HistoricHotelsWorldwide.com: non-affinity member packages, affinity partner member packages, and an off/shoulder season package. 

Historic Hotels Worldwide does not use an extranet to manage the rates on HistoricHotelsWorldwide.com. Because all rates are pulled through the Pegasus Online Distribution Database, which in turn comes from your Central Reservation System (CRS), these rates must be built in your CRS. 

Please give the instructions below to your CRS provider for rate mapping. Contact Ken Young with any questions or concerns.  

Ken Young, CRME

Vice President, Revenue Account Management

+44 20 7440 0323, KYoung@preferredhotelgroup.com 

Affinity Partner Member

1.  Affinity Partner Member Rate – This rate must be a minimum of 10% off  your Best Available Rate (BAR) Inventory must be open for any category and date that is also open for any other OTA rate. Please follow the Affinity Partner Member Rate Loading and Web Enabling Instructions (below) to have the rate displayed on HistoricHotelsWorldwide.com for affinity partner members to book.

2.  Historic Hotels Worldwide Five Basic Historic Packages – All must be displayed on HistoricHotelsWorldwide.com:

Non-Affinity Member Packages

· Package A1: A minimum two night stay, double occupancy, including one historic tour of the hotel and one historic experience* for two. 

· Package A2: A minimum three night stay, double occupancy, including one historic tour of the hotel, one historic experience* and daily free breakfast for two.  

Affinity Partner Member Packages - *Note – Since this is for affinity partner members only, follow the instructions below for mapping and distribution only to HistoricHotelsWorldwide.com.

· Package B1: A minimum two night stay, double occupancy, at a 10% reduction on the published non-member package rate, one historic tour of the hotel, one historic experience*, a local gift, a complimentary admission to local historic attraction for two. 
· Package B2: A minimum three night stay, double occupancy at a 10% reduction on the published non-member package rate, one historic tour of the hotel, one historic experience*, a local gift and daily free breakfast for two. 
Off/Shoulder Season Package

· Package C: “Book Ahead to the Past” – the package will contain a price reflecting the year the hotel was built. As an example: Building Opening Date (1799) = Room Rate ($179.99) or a meal ($17.99) 

· Member determines length of stay and actual meal 

· Hotel determine packages elements, which must be approved by HHW

*Historic experiences may include:

· admission to a local historic attraction or museum;

· local carriage, train or boat ride;

· local architectural or history tour;

· local walking tour of historic buildings and streets;

· Iocal regional and historic culinary or music experience;

other historically themed activity/event 
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Affinity Partner Member Rate
 Loading and Web Enabling Instructions
Affinity Partner Member Rate
Build a new rate plan for affinity partner members in the same manner as a corporate negotiated rate. Map these rate codes to the Historic Hotels Worldwide website via the Pegasus ADS channel.
Web Enabling

All rates mapped to codes to the Historic Hotels Worldwide website will be distributed to www.HistoricHotelsWorldwide.com as well as to unsecured Internet sites via Pegasus unless viewership is restricted through the Pegasus Account Author tool. Restricting viewership will make all rate information and booking activity accessible only to codes to the Historic Hotels Worldwide website.

If you have not already provided booking viewership for Historic Hotels Worldwide, perform the following tasks for each rate code and distribution channel:

Open access to the Historic Hotels Worldwide website channels in Pegasus by going through the Pegasus Account Author:

1. Log into Account Author with your user name and password

2. Select the proper chain code

3. Click on “Define Rates”

4. On the “Rate Name” drop down list, select “National Historic Preservation Rate”

5. Add the 3-letter code of NHP to the “Rate Plan Code (RPC)”  field and click on Save
6. Click on “Define Viewership” on the left hand side

7. Under “Distribution Channel/Website” drop down list, choose the appropriate channel from below (Note that you will need to activate all of the below channels for the rate code specified in step 5)

• Historic Hotels - Website (SGA=2G)

8. In the “Inactive Rates” box, highlight the rate code you added in step 5 and click “Add”… “National Historic Preservation Rate” should now appear in the “Active Rates” box

For assistance from Pegasus, please call their help desk at +1 800 823 1700.

Thank you for your participation and support.

September 2012
