
      

G E T  S T R O N G  R E S U LT S  W I T H 
H I S T O R I C  C O O P E R A T I V E  M A R K E T I N G

     ATTIRE:  Business Casual

 BREAKFAST &  TRADESHOW EXHIBITS:  
 7:30 – 8:45 a.m.  Anacapa Ballroom Foyer    

    HOSPITALITY DESK:  
    7:30 a.m. – 4:00 p.m.  Anacapa Hexagon
    WEATHER:  High: 75 / Low: 52 Chance of rain:  0%

  
    

        

    HOSPITALITY DESK    HOSPITALITY DESK

    WEATHER    WEATHER

W E D N E S D A Y ,  N O V E M B E R  7 ,  2 0 1 2        E S T A B L I S H E D  1 9 8 9                    
             

If you are looking for a program that delivers integrated marketing 

success, check out Historic Hotels of America’s Cooperative 

Marketing Program. For complete details and to sign up for 

exclusive 2013 Marketing Opportunities, please see the information 

in your conference packet.

Cooperative Marketing Packages
Opportunities Marquee Premiere Showcase

Featured Placement
Highlighted presence on
HistoricHotels.org

Prominent placement of hotel photo 
on HistoricHotels.org  homepage 
masthead with direct link to hotel’s 
Hot Deals page PLUS special 
placement of hotel photo on 
HistoricHotels.org mobile 
website homepage

Positioning on the 
homepage along 
with a text ad

Run of site button ads

Social Media Campaigns
Spotlighted Facebook and 
Twitter postings

Maximum postings per month:
Facebook – 2
Twitter – 3

Maximum postings per month:
Facebook – 2
Twitter – 2

Maximum postings per month:
Facebook – 1
Twitter – 1

E-Blast to Consumers
Targeted consumer lists from 
robust database 

1 (maximum 20,000 names) 1 (maximum 10,000 names) 1 (maximum 5,000 names)

Preservation Ads
Circulated National Trust for Historic 
Preservation magazine to 350,000

2 x 1/6 page ads (a $1,900 value) 
and includes Reader Services in print 
and online for each issue

1 x 1/6 page ad (a $1000 value) 
and includes Reader Services in 
print and online for one issue

Pay per Click
Broad and targeted tra�  c to 
hotel ’s featured package

Individual campaigns using a 
percentage of the co-op cost

Individual campaigns using a 
percentage of the co-op cost

E-Blast to Meeting Planners
Quali� ed meeting planners from 
group sales database

One article One article

Name Exchange Program
Reciprocal distribution 
strategic audience

Yes Yes

Press Release
Distributed releases to global 
A-list media contacts

Added to the monthly release Added to the quarterly 
enhanced release

Heritage Traveler
Circulated National Trust for Historic 
Preservation enewsletter to 180,000

One article One article

National Trust for Historic 
Preservation Website Banner
PreservationNation.org

Featured photo with text ad 
on Historic Hotels of America 
landing page

  

Additional Featured Placement
Highlighted presence on HistoricHotels.org 

Featured off ers on the Hot Deals 
and Meetings & Events home page

Featured Promotions
Value-add opportunities with 
magazines and promotions

Hotels may be featured through 
� e History Channel Club Magazine, 
the Civil War Trust, and other 
partnerships

Cost per month
Based on marquee placement position 

  

 
Notes:
 

 •  Prices are limited to three marquee and two premiere packages. 
 •  All purchases must be prepaid. 
 •  All ads are embedded with a link and directed to the advertiser’s hotel page on HistoricHotels.org.   

 •  All photography is subject to approval by Historic Hotels of America.  
 •  Placement is available on a fi rst-come, fi rst-served basis.
 •  Pricing subject to change.

$1,250  $3,500 - 
$4,500

  $2,500 - 
$3,500
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E X C L U S I V E 
M E M B E R S H I P

B E N E F I T S

 
HistoricHotels.org     

www.HistoricHotels.org

Displays an expansive variety of 
visuals of exterior, interior, and 
historical photography/memorabilia.

Allows guests to � nd historic hotels 
by name, availability, location, plus:

 •  Favorite historical era
 •   39 architectural styles ranging 

from Art Deco to Victorian 
 •   15 property styles from mansions 

to factories to resorts 
 •  Four distinct levels of luxury

 

Features historic hotels by
geographic location, re� ned by 
luxury level, property style, and 
architectural design, plus local  
attractions, museums, battle� elds, 
and historic sites.
 

Membership benef its on HistoricHotels.org include:
•   Individual historic hotel profi le presenting characteristics and future events
•   Interactive timeline of historic events featuring historic hotels and allowing

guests to discover over 350 years of American history
•   Meetings & Events section describing hotel facilities perfect for conferences, 

weddings, and special occasions
•  Hot Deals section sharing hotel packages, experiences, and special off ers
•   Civil War sections promoting special hotel packages and Hot Deals, plus 

hundreds of experiences, such as re-enactments, lectures, tours, and more
•   Smartphone mobile website allowing visitors on-the-go access to hotel 

details, photos, and booking

Grand Hotel
Mackinac Island, Michigan
Established 1887

M E D I A  G A L L E R Y  

E X P A N D E D  S E A R C H 
C A P A B I L I T I E S

D Y N A M I C  M A P

2013 Cooperative Marketing 
Program  

1
Advance Preview

Historic Hotels of America® represents 
more than 240 historic hotels ranging 
from small historic inns to city-center 
icons and grand dame hotels and 
resorts.  Key membership bene� ts 
include an interactive and comprehensive 
website, showcasing member hotels 

with exclusive features, and access to 
opportunities through the National 
Trust for Historic Preservation®. 

Th e Cooperative Marketing Program is 
an opt-in program that delivers integrated 
marketing campaigns of online, 
communications, and print tactics. 

Steal away some time and lavish your loved one with sensational dining, 
sparkling wine, romantic turn downs, and more from America’s most historic hotels.

Members of the National Trust for Historic Preservation® 
SAVE UP TO 50%* OFF BEST AVAILABLE RATES at more than 200 participating 

Historic Hotels of America with offer code NHP.

Steal away some time and lavish your loved one with sensational dining, 
sparkling wine, romantic turn downs, and more from America’s most historic hotels.

SAVE UP TO 50

Select from 3,000 dynamic hotel packages, extraordinary historic experiences, and exclusive Hot Deals. 
HistoricHotels.org/NationalTrust

* Subject to availability and only offered through advance reservations on HistoricHotels.org  Copyright © 2013 Historic Hotels of America® All Rights Reserved. 

The Nittany Lion Inn • 1931
State College, Pennsylvania

The Heathman • 1927
Portland, Oregon

Le Pavillion • 1907
New Orleans, Louisiana

Inn at the Presidio • 1903
San Francisco, California

OHEKA Castle • 1919 |  Huntington, New York

ROMANTIC RENDEZVOUS

Brett Matthews Photography

It’s the little things that make travel memorable, and at these small historic hotels, 
you’ll fi nd the charm and personal welcome that will make you feel right at home.

Members of the National Trust for Historic Preservation® 
SAVE 10%* ON BEST AVAILABLE RATES at more than 200 participating 

Historic Hotels of America with offer code NHP.

It’s the little things that make travel memorable, and at these small historic hotels, 
you’ll fi nd the charm and personal welcome that will make you feel right at home.

SAVE 10%

Dynamic hotel packages, extraordinary historic experiences, exclusive Hot Deals. 
HistoricHotels.org/discounts.php

* Subject to availability and only offered through advance reservations on HistoricHotels.org

The Smith House
Dahlonega, Georgia

Grande Colonial
La Jolla, California

The Bishop’s Lodge Resort & Spa
Santa Fe, New Mexico

Wentworth Mansion
Charleston, South Carolina

The Chanler at Cliff  Walk   |  Newport, Rhode Island

DELIGHTFULLY DISTINCTIVE

Travel + Leisure 2012 World’s Best Awards

H I S T O R I C  H O T E L S  O F  A M E R I C A  A D V E R T I S I N G  TA R G E T S  T H E  C U LT U R A L  A N D  H E R I TA G E  T R AV E L  M A R K E T

T H E  I D Y L L I C  3 6 0 - D E G R E E  V I E W  O F  T H E  T O P A  T O P A  M O U N T A I N  R A N G E  I N S P I R E D  F R A N K  C A P R A 
T O  P O R T R A Y  T H E  O J A I  V A L L E Y  A S  S H A N G R I - L A  I N  H I S  F I L M  C L A S S I C  L O S T  H O R I Z O N .


