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e Online

* Online media campaigns
« TripAdvisor: Check Rates and display
« @TravelDeals
« Dynamic remarketing campaigns
« Destination campaigns
*  \k interactive emails
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«  Other drivers to HistoricHotels.org
* Project Web Content
« Google Places (HEs)
Expenience the Wbrant Sounds  Romance and History on
of New Orleans Amen’ca’sm'ver_s

 HistoricHotels.org growth (2012 / 2013) aitin:
*  94% more unique visitors ey s e iy

o Conversion rate has tr|p|ed :,»:L;t'.-j;..lf;i_ "'L‘_""" . . | : ': wo :" 3 i sy ,
° 4X more revenue A e _..._ o IL.., o

"LIKE" HISTORIC HOTELS OF ENTER NOW
AMERICA ON FACEBOOK AND = ——

ENTER TO WIN A GETAWAY FROM
A HAUNTED HISTORIC HOTEL!
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Reservations

PPC and Display
Web sign ups

\

/
Social Media

New content and
Images

HistoricHotels.org

Call Center

HistoricHotels.org Marketing Schema

Coming in 2014
Pre- and post-stay emails

Reservations

Display and
dynamic
remarketing

Email Retarget /
Ve Interactive
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2013 Marketing & Public Relations Highlights

 Partnerships

« National Trust for Historic Preservation
e 2-year marketing plans
« Digital, print, cause marketing initiatives

* Recreation.gov
. 15MM visitors per year
. Only non-govt hotels on site
. 90 hotels designated by the Department
of the Interior
. National Historic Landmark
. National Register of Historic Places
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Toll-free reservation line: 1-877-444-6777 (10:00 &AM - Midnight EST) Cther ways to contact

Recreqtlon'gov EXPLORE TRIP IDEAS  HELP & FAQ ABOUTUS

Log-n sign-up »

[ Biuive § 1)

View Map >

West Baden Springs Hotel, IN

MNational Historic Landmark

View Official Website >

(©BACKTO SEARCH The West Baden Springs Hotel, huiltin 1902 and a member of Historic Hotels of

Qverview America since 2009 was designated by the U.S. Secretary of the Interior as a
Addre MNational Historic Landmark in 197 4. Historic ... [more]

Directions

Activities

@ VISITOR PHOTOS
Log-n to Upload Photo

FIND
Camping =
Parmitting =
Ticksting >

@ LOCAL INFORMATION AND
SERVICES

WEST BADEN SPRINGS HOTEL

ADDRESS
8670 West State Road 56
WWest Baden Springs, IN 47469
Phone:+1 800 672 8946
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Sdditional Information
Indiana State Tourism

Indiana State Road
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 E-communications
« Discover & Explore Newsletter
e Sent to 300,000 households
« Employee Special Offers Newsletter
e Sentto 17,000 households
* Print
* Preservation back cover ads
* Public Relations
* Media coverage
200 media at events in 2013
« Coverage in over 100 articles in 2013

 Social Media

P ";ﬂ'\ /

BAVINGS UP TO TS%OFF BAR BOOK NOW

* Facebook
* Pinterest
* Twitter
« Google+ B e ARSI
e Flickr Hotel
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2013 Marketing & Public Relations Opportunities:

» Cooperative Marketing Program
* Guaranteeof4tol

* Discover & Explore Newsletter

* Employee Special Offers Newsletter

* Co-op Print Ads

* Client & Media Showcases
* Season Pass

* Regional Hosted Media Lunches

» Preservation Magazine Guestroom Distribution Program

v
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2014 Cooperative Marketing Program

Historic Horers
of AMERICA Apvance Preview

2014 MARKETING OPPORTUNITIES °

As 2 benefit of your membership, NEW E"‘P’g’“ sp&fd
G R T Offers enzwsLETTER
to participate in marketing programs )

R il Promote your spectal employee mtes in
that boost exposure and Increase revenue 5

Discover & Explore our manthly enewsletter ssnt t ovee
ca HistoticHoeels oeg. Theseopportunities. oo e oy coren
re opt-in and deiver wntrgrated anline, 17,000 employees of Historic Hoeels of

Feature your hotel in cur meathly America and Histoek Hotels Worldwride PY
e-communications, and print sokations.

consumes enewsletter that reaches moes member hotels, Nattonal Trast for
Progmms Inchade: than 275,000 househols. Histor): Preservaticn and designated

affiltates; and other assodates and
CooreraTivi Mazkerine  CoorrraTive PrinT Ads
participating hotds,

ProcraM CAMPAIGNS A o e ks
Reach over balf million households each of Precervatisn magazine which has
‘month with hamepage placemeant on a yearly readership of frve million,
HistoricHoteks ocg, online media induding Naticaal Trust foe Historic SEE INSIDE TO LEARN MORE
campaigns, Preseroatisn magazine peint Preservation members 1nd can be found ABOUT THESE PROGRAMS
ads, eblasts, socul meda, and more. 1n over 200 member hotels or more than AND THEIR GOMPONEHNTR,

50,000 guestrooms.

Distribution: Monthly
Levels:

* Marquee

* Premiere

Promote Your Hotel through an Integrated
Marketing Campaign

Costs: starting at $3000 per campaign

Marketing & PR Cooperative I\7Iarketing
Highlights | Opportunities

PR Opportunities
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Program
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2014 Cooperative Marketing Program e
Online Benefits

HistoricHotels.org

n THE HEATHMAN HOTEL
Fortland, Oregan, 1927

« Marquee placement
« Masthead Image on
HistoricHotels.org and
Smartphone Mobile Website

* Premiere placement
* Image with text ad

Expenience the Wdrant Sounds

of New Orieans
New Orleans X

Romance and History on
{rmernca’s Rivers

« Customized Online Media Campaigns . D ST
* Pay per click o ot
> CheCk rates S ) i mstomc o or ENTER NOW

AMERICA ON FACEHOOK AND

fivi [ 4P ENTER TO WIN A GETAWAY FROM
& n Ot erS A HAUNTED HISTORIC HOTEL!
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2014 Cooperative Marketing Program
E-Communications Benefits

Eblasts

« Consumer eblast
° Meetlng Planners eblast Built in 1393, The Craddock Temy Hotel preserves the home of its ramesake shoe mapnsfactmer,

ocaupying the fooner shoe factory and the historic tobacco warehouse next door. ks heritage is
reflected daily in the décor (appropristely accerted with shoes), the daily shoebox breakdfast, and
the complimertary ovemight shoeshine. Guests can even lace up their shoes and take a stroll
writh Buster Brovm, 4 wirehaired fox temrier who is the hotel's Official Greeter and can be taken for

Exzplore Lynchburg - A City with a Future as Bright as its Past

Press Releases
« Reach A-list media through releases featuring

multiple hotels
Soclal Media

- Promote special offers, fun facts, and more on S (Rt |
. . of AMERICA o e v
Faceboo k’ TWltter, Plnterest’ etC_ “““““““ e Historic Hotels of America  Update Page Info [ | | ~Liked | |4 ~ |

GO0H
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2014 Cooperative Marketing Program
Partnership Opportunities

National Trust for Historic Preservation = = O
Opportunities A i sl
» Preservation print ads . ST/ g NN |
I . . . ' ‘ - T~ oy &\ ' Mme:vS -._:
5 million readership, including VA LT AN S I
50,000 guestrooms at 200 historic hotels EEEES== ' e NIRRT U ossmerss
* Heritage Traveler e There’s
i ) = C never been
an article in the monthly enewsletter R e PR
Sent to almost 200,000 households DL

‘Volunteers Act Locally to':*
“ Maintain World's Fair Sites

Marketing & PR Cooperative Marketing PR Opportunities Guestroom Dlstrlbutlon
Highlights | Opportunities Program



2014 Cooperative Marketing Program
Top Reasons to Participate

More ROI
Average participant receivesa ROl of 4 to 1
More Exposure
Top 25% of all members
Free Insertion in the Employee Special Offers e-newsletter

Reserve your 2014 co-op campaigns by December 31, and receive a free insertion
In one monthly e-newsletter (space available, a $375 value)

v
Cooperative Marketing
Opportunities



Consumer Newsletter

Historic HoTELs Discover & l‘,Xp](')rc

of AMERICA

. T

lllll LLSPTCIAL O PENs SERVIMIIR 310}

Omni Severin

Hotel, Indianapolis
(19133

Indlanapollz, Indlana

Promote Your Hotel in Discover & Explore

A consumer newsletter featuring specials, offers, and fun facts

B S °00" oW Distribution: Monthly
Quantity: 300,000 households
Featured Hotel: $950 per insertion
Additional Placements: $375

» Best Bet

* Exclusive Offers

« History Mystery

ELVIS HOLIDAY TRIBUTE ABOARD THE
AMERICAN QUEEN STEAMBOAT

Marketing & PR Cooperative Marketing PR Opportunities Guestroom Distribution
Highlights Opportunities Program



Employee Rate Newsletter

"":;":.1.",31“? . 1 Historic

e oot T Promote Your Hotel in Employee Special Offers

Sedoct frums ver atarod rats Mduw ar Viewall raon leve

, A newsletter featuring your employee special offer

Oheks Castle * Distribution: Monthly
o  Quantity: over 17,000 households
$125.... * Placements include:
 Featured Hotel: $500 per insertion
B SR, ©°"  Additional Placements: $375 per insertion
v
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Co-Op Print Ads

Historic HoTELS
of AMERICA EXPERIENCE AND EXPLORE

National Trust for Bistoric Preservation

Showcase Your Hotel on the
Back Cover of Preservation

 Distribution: Quarterly
e * Readership: 5 million, including 50,000
e e e g Bk Sy R b guestrooms at 200 historic hotels
SAVEUP TO 50%* OFF BESTAVAILABLE RATES stmor o 200 p.,wp.g Histaric Hotels of«whof" f*’“”- ' e Placements:
ﬁﬁ LYY M  Featured photo: $4000
L nll . i o e L 4 -; « Sguare photo: $1600
el L D (e e « Themes include milestones, small hotels,

Lynchburg, Virginia Aslanta, Georgia Grosmville, South Carolina

S rem 3,000 s bt o corsealns oot afectncon s e Hox Dot romance, and more

Preservation — back cover

| v SRS
Marketing & PR Cooperative Marketing PR Opportunities Guestroom Distribution
Highlights | Opportunities Program



Marketplace-Style Reception
Unigue opportunity to meet with clients for group bookings
and A-list media from various print and online media outlets

Client & Media Showcases

2013 Client & Media Showcases:
«  Chicago InterContinental Chicago Magnificent Mile
 Over 60 Clients
« Over 10 Media
 New York Waldorf=Astoria
« Over 70 Clients
« Over 60 Media
« Atlanta/Southeast Georgian Terrace
 Over 60 Clients
 Over 20 Media
«  Partnered with the Peabody Memphis Ducks
«  Washington, DC Hamilton Crowne Plaza
 Over 90 Clients
 Over 20 Media
«  San Francisco InterContinental Mark Hopkins Hotel
 Over 30 Clients
 Over 25 Media
* Partnered with 4 Historic Wineries of California

New York Client & Media Showcase

v
PR Opportunities
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Client & Media Showcases 2014 Client & Media Showcase Opportunities

« Chicago —April 9, 2014
« $1250 for two participants

New York — May 7, 2014
« $1950 for two participants

« Atlanta — July 24, 2014
« $1250 for two participants

« Washington, DC — September 3, 2014
 $1300 for two participants

« San Francisco — September 10, 2014
« $1250 for two participants

New York Client & Media Showcase

v
PR Opportunities



Season Pass 2014 Season Pass

This package includes exclusive access to events, marketing

programs, and more:

 Registration for two hotel participants to all Historic Hotels
of America Client & Media Showcases held in five major
cities.

=SS - $500 credit toward one regional media lunch in the city of
your choice.

¢ + $1500 credit toward a cooperative marketing package
marquee campaign.

* Placement in the monthly Preservation Client Database
e-blast promoting your exclusive group sales offer
(distributed to over 4,000 preservation-friendly
organizations).

San Francisco Client & Media Showcase

$8,000 for all of the above, a savings of over $1,300

v
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Regional Hosted Media Lunches

2014 Regional Media Luncheons

* New Orleans — February 6, 2014
« $500 for one hotel representative
 San Francisco — April 24, 2014
« $500 for one hotel representative
* Boston — May 29, 2014
« $500 for one representative
* Washington, DC — June 26, 2014
« $500 for one representative
« Chicago — August 7, 2014
« $500 for one representative
« Atlanta — September 25, 2014
« $500 for one representative
* New York — October 23, 2014
« $750 for one representative
« Charleston, SC — December 11, 2014
« $500 for one representative

v
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Preservation Magazine Guestroom Distribution Program

‘Volunteers Act Locally to ¢
“ Maintain World's Fair Sites

OUNTRY
ESTATE

/ SAVING
/ THEODORE
X ROOSEVELT'S

Place Preservation in Your Guestrooms for Free

* Distribution: Quarterly

* Readership: 5 million, including 50,000 guestrooms at 200
historic hotels

« Cost: Complimentary

Marketing & PR
Highlights

Cooperative Marketing
Opportunities

Guestroom Distribution

PR Opportunities
Program
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Today

a0 Doclist=-1oc3 z Sign up for 2014 Cooperative Marketing Program
Sign up by Dec. 31 and receive a free insertion in Employee Special Offers

Z Discover & Explore, Consumer E-Newsletter

SZ Employee Special Offers, Employee Rate E-Newsletter

7[’ Preservation Co-op Print Ads

Sa Regional Hosted Media Lunches

Historic HOTELS J Client & Media Showcases
of AMERICA

NATIONALTRUST FOR HISTORIC PRESERVATION"

Season Pass
Sign up by Dec. 1 and receive two complimentary placements in
the monthly Preservation Client Database e-blast

& W




Questions?

For More Information and to Sign Up:

Heather Taylor Erin RosS
Manager, Marketing Communications Director, Marketing and Partnerships
+1 202 772 8333 +1 202 772 9982

htaylor@historichotels.org eross@bhistorichotels.org



