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PRESERVATION =
Opportunities
* Now distributing to over Vs mr“
170 member hotels S e SRR SRS

 Historic Hotels of America
advertising sections

« Theme advertising sections
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COOPERATIVE MARKETING PROGRAM e e

EXCLUSIVE
MEMBERSHIP
BENEFITS

What is 1t?

HistoricHotels.org

MEDIA CALLERY

Displays an expansive varlety of
visuals of exterior, Interior, ind

Integrated marketing campaigns

historical photography/memorabilta.

2012 Cooperative Marketing . ]
EXPANDED SEARCH PI‘OQI‘;lI]‘] that Comblne-

CAPABILITIES

Hastory: Hotds of Amerycs® rep with exdushe festures, and acoess to =
Allows guests to find histork hotels S [ ) ' l
by name, svallability, location, plus: .5 . ging T through the rI
' from small histortc lnns to city-center Trust for Historic Preservation®,

* Favorite historical era - -
icons and grand dame hotds and “The Cooperative Masketing Program 3
N sescts. Key membenbip b 5 ap-tnprogramthat delners et ¢ E'CO' NN IUﬂIC&tIOI 1S
from Art Deco to Victorain
< i : Incinde an irgeracthe and comprebenetve marketing aumpalgns of callae,
propety styles from mansions 7 T

ensrsmirmslin e E-commerce
Membership benefits on HistoricHotels.org snclude:

ovneic e |  Partner promotions

= Interactime timeline of histori: events featuring hiseock: botels and allowing
guests to discover over 350 years of American histoey

Features historic hotels by

grographic location, refined by . M &E section desceblng fioted fctites perfect fis corde ;

luxwry level, property style, and weddings, and special cccatlons
e haieetmil deciys; phe Lol « Hoe Deals section shirtng hotel packages, expertences, and special offers
attractioas, museums, bartlefelds « Civil Whar sectons
promoting spacial botel packapes and Hot Desls, plos
and histork sites. tundreds of experiences, such as re-enactments, lectuses, tours, and more
* Smartphoae mobie webses allowng wltoes on-the-go access to hoted
detalls, photos, and booking

www.HistoricHotels.org 1




BENEFITS

HistoricHotels.org

* Marguee placement
Image on historichotels.org and
Smartphone Mobile Website

* Premiere placement
Image with text ad

Hl\l(!){l( HoreLs
\\u-hn A

e Pay per Click Kyl
Featured in PPC
campaigns using

| i
Find a Historic Hotel

Call to Make a Reservation

Google AdWords

Historic HOTELS
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National Trust for Historic Preservation®
Opportunities

* Preservation ads
Sent to 375,000 subscribers and distributed to
over 170 hotels with 30,000 guestrooms

 \Website banner on
PreservationNation.or

PRESERVATION

Historic Hotels of America

Travel With Us!

DONATE 5)

CALENDAR
OF EVENTS >

o Hermage 1
 tagabgare

- Heritage Traveler Rl
monthly enewsletter |
Sent to almost 200,00
subscribers

Founded in 1989 to promote heritage tourism, Historic Hotels of America is a program of the National Trust
for Historic Preservation and a brand of Preferred Hotel Group. Historic Hotels of America has identified
mare than 200 quality hotels that have faithfully maintained their historic integrity, architecture and ambiance.
To be selected for this program, a hotel must be atleast 50 years old, listed or eligible for the National
Register of Historic Places or recognized locally as having historic significance

SPECIAL MEMBER RATES - As a member of the National Trust for Historic Preservation, you receive 10% off
the best available rates at over 175 select participating hotels listed below for your convenience. Book your
rooms through the Historic Hotels of America website to be awarded this special Member rate by entering
Rate Code: NHP, or by clicking on the Book links below. Nota member of the National Trust for Historic
Preservation? Join today for only §20!

PRVRE ) SRR, N bt
HISTORE. SAMTMANY'S i1 &
SO MDY

. e oz acr et s
30t Lhnt o w0

HISTORIC PACKAGE OFFERS - Sometimes members of the Historic Hotels of America offer unique historic
packages thatinclude elegant accommodations along with  unique tour or event. National Trustmembers
are offered an additional 10% offthis special package opportunity. To secure this additional discount, enter
Rate Code: NHP when booking these experiences. To see these unique packages, and book yours today,




BENEFITS
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Social Media

Promote an event, special offer,
and your surrounding area on
Facebook and Twitter.

Historic HotELs |
of AMERICA

Travel/l=sure

A program of the Nationsl Trust for Historic Presarvation,
Hi=tonic Hotels of America represents over 230 of o
nation's grestest treasures.

Aok

Great Lakes Swes=ps?..,

Historic Hotels

Historic Horers @HistoricHotelAm
of AMERICA Celebrating America’s history through travel and

tourism: the official voice of Historic Hotels of
America. Ask us all of your Wstoric travel questions.
| httpc ooy historichotels org

3 Follanes & Tewxt follow HistoricHote |2m to 40404 in the United SAates

Tweets

Favorites  Following  Followwers  Lists

1 mewy tweet

HistoricHotelAm Historic Hotel=

2 @ TheTrdPrincess Busy indeed! We recall this NYC/RI soires .

somme beach time invalved if we rermermber carrectly. Enjoy the
rest of August]
1 hour ago

HistoricHotelAm Historic Hatelz

i @TheTrlPrincess Thanks for the RT. How is everything?

Summer highlights to share? )
2 hours ago

HistoricHotelAm Historic Hotelz

“2 #HotDeal: 15% off the lowest available rate at The Henley Park

Hotel in Washington D.C. http://bit. ly/gdHbtZ

2 hours ago
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BENEFITS =

Eblasts

« Targeted E-Communications
« Geo-target from 300,000 names in the consumer database
 Qualified meeting planners in the preservation client
database By

!‘Ug% Historic HOTELS
pa of AMERICA
T T
& E i ;
¥

« Name Exchange Database
Sharing Program
* Double the impact with -
this group eblast opportunity | ————

Greetings. As someone who shares your passion for history and exceptional travel with friends
and family, I searched through more than 500 historic expetience packages from our member
hotels to find this week's handpicked exclusive expetience from Historic Hotels of Ametica. It’s
my pleasure to tell you about a special offer at 1886 Crescent Hotel & Spa.

Perched above the Victorian village of Eureka Springs, Atkansas, 1886 Crescent Hotel & Spais a
palatial structure amid 15 acres of gardens and nature trails. Even after nearly 125 years, the hotel
seamlessly retains its 19th-century character — from the elegantly furnished guestrooms to the

Victorian-style Crystal Dining Room — without sacrificing a single full-service amenity.
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BENEFITS L.

Press Releases

Reach national digital and print media with a monthly or
quarterly release featuring multiple hotels.

@ examinercom The Washington Post
TRAVEL e

TRAVEL

2 2 FINANCE
Hotelséz‘sui;:;s Dally News.com 0 § a l]e Y}&HOO.’
lrl TheliamiHecad @ New Pork
Spumwgsr mm.l'E @m‘ e5 I’H
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- DADERNL“UAS -
TRAVELER | (e  oved Star7< Aduertiser

Hotel

interactive 10




CAMPAIGNS

Historic HoreLs
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P
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Opportunities

Marqguee

Premiere

Showcase

HistoricHotels.org Placement

Homepage masthead ad

Homepage ad with text ad

Run of site button ads

Social Media Campaigns

Postings/month:
Facebook: 2 / Twitter: 5

Postings/month:
Facebook: 2 / Twitter: 3

Postings/month:
Facebook: 1 / Twitter: 2

E-Blast to Consumers

1 per month (maximum

1 per month (max 10,000

1 per month (maximum

20,000 names) names) 5,000 names)
E-Blast to Meeting Planners 1 Article Article
Name Exchange Program Yes Yes

Preservation Magazine BONUS

2 1/6 ads + readership
SVC

1 1/6 ad + readership svc

Pay per Click BONUS Yes Yes

Heritage Traveler E-newsletter | Main story with link Sidebar listing with link

Press Release Added to monthly Added to quarterly
release release

National Trust Website Banner

Banner with text ad

Additional Featured
Placements

Hot Deals and Meetings
& Events home page

Featured Promotions

The History Channel
Club Magazine, Civil
War Trust, and others




Historic HoreLs

MONTHLY COSTS =

* Marquee - $3500 per month
— Two Preservation ads (an $1800 value)
— Pay per click campaigns (a $700 value)
— Meeting planner eblast (a $375 value)
— Home page presence, consumer eblast, social media
and much more for 5625
* Premiere - $2500 per month
— One Preservation ad (a S900 value)
— Pay per click campaigns (a $500 value)
— Meeting planner eblast (a $375 value)

— Home page presence, consumer eblast, social media
and much more for 5725

* Showcase - $1250 per month

12

|
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PROGRAM RESULTS __oFAMERICA

Q1 Initial Results

* Bookings

— 634% more revenue
(Q1 2012 vs Q4 2011)

* Unique visitors

— An average increase of 583% more unique visitors
(Q1 2012 vs Q4 2011)

* Group sales
— Big Cedar Lodge
— The Churchill
* Press
— The Washington Post
— am New York
— Fort Worth Star-Telegram 13




COOPERATIVE MARKETING PROGRAM

Destination Campaigns

Cooperative Marketing Packages

Historic HOTELS
_of AMERICA

B et L

Opportunities Premiere
Fa.u'me*i‘l’hmmau Banner Ad for six months Banner Ad for three months Banner Ad for one month
ﬁ*ﬁf o P!':;'"“ 916 x 125 pixels 916 x 125 pixels 178 x 148 pixels
Maximum postings Maximum postings Mazimum postings
Sn:l:lMI\'I:dhﬂ CBDMI::E“ for soc months: for three months: for cne month:
Thi EME Facebook —2 Faceboolk —2 Facebook — 1
postings Tiwitter 3 Twitter — 2 Twitter — 1

E-Blast to Consuamers

Tirrgeted consamer Hsts from
rafust datadase

1 (madimurm 20,000 names)

1 {maxirmum 10,000 narmes)

1 {rmaxirnum 5,000 names)

E-Blast to Meeting Planners

Quafified mecting planners from
Froup sales database

One article

One article

Press Release
Dhistributed releases to giobal
A-Frt media comfacts

Stand-alone release

Cost

2,750

#1,500

$1.250

14




Historic HoTELs

OPPORTUNITIES _Rencl

Historic HOTELS
of AMERICA

NATIONAL ST FOR HISTORIC PRESERVATION" ;

M Preservation Magazine

M Cooperative Marketing Programs
City Spotlights

Civil War Sesquicentennial




Historic HoreLs

CITY SPOTLIGHTS A
Boston City Spotlight

L5 'EXPERIENCE HISTORIC HOTELS: &=~

4

A Behind the Scenes Tour One if by Land, Two if by Sea

Book the History at the Hawthorneat  Visit the historic city of Boston with
the Hawthorne Hotel in Salem, packages from Historic Hotels of
Massachusetts to receive a behind the America. Celebrate the Centennial of The
scenes tour of the Salem Marine Society Fairmont Copley Plaza, discover the
Room known for its replica of a cabin from  Back Bay at The Lenox, taste the famous
Taria Topan, one of the last ships to sail Parker House Rolls and Boston Créme Pie
the lucrative East India trade. The at Omni Parker House, and more. Then DEsUTONRACEAGES | Boston Specials & Deals
package also includes a two-night stay in combine your vacation with trips to SRR ! somoess | Sy Soian Pesiase: REG3:
f the 93 individually-furnished Western Massachusetts, New Hampshi Sl
one of the 93 individually-furnis estern Massachusetts, New Hampshire, =i
rooms and tickets to the Phillips House,a  and Southern Maine - all accessible within reammEDmcEAGEs | Boston Specials & Deals
member of Historic New England, which a couple hours of driving. IR
. . . . . FAMILY PACKACES
provides a glimpse into the lives of Salem'’s P . T
elite in the early 20th century. e Hawthorne Hotel
revra—— History at the Hawthorne
i Towo nights accommedations and: —Tour of the Salem Marine Saciety Room an
CIVIL WAR PACKAGES the top floor of the hotel Not open to the public, the room is an exact rephieaof 3
e abin from the Taria Tropan — ane of the last ships o 52 the luerative Eazt India
e R | trade — and has been the headquarters of the Sslem Marine Sosisty snce 2830, —
R I CIrr Tickets to the Phillps House, which is 2 member of Historiz New England and
i provides 2 gmpse into the Hves of Salem’s elite in the early 20th century.
—
4+ SHARE

The Fairmont Copley Plaza

16
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CITY SPOTLIGHTS IR

2012 Scheduled City or Theme Spotlights

« May — Great Lakes

« June — Small Hotels

e July — San Diego

« August — San Francisco

e September — Washington, DC
* QOctober — Charleston

« November — New York
 December — New Orleans

17
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CIVIL WAR SESQUICENTENNIAL

Historic HOTELS
MERI

AsToas

HOT DEALS

s e Civil War Special Offers
raratesTy S Dean O Ve ascage RSS D
Odurrateash

P ]

TS s

Sorm ratedsh
saumyratedsy
TS T T Eirery m SR by cepemng vizases setosl wm s haweny batal
SRS Baman cempenem of e var
WOTIINCTT TSLOTE

Civil war Speciai Offers ARy ey ey

,74/ BATTLEFIELDS ( 2£ HISTORIC SITES ¢ %ette7266 UNIQUE EVENTS

Click here to book your historic hotel packages commemorating the CIVIL WAR SESQUICENTENNIAL.

Stay where history was written.




NEXT STEPS R

Preservation Magazine

ﬁé!  Adbvertise in the Historic Hotels of America sections

4 or in the special theme sections
(fall issue: Civil War Tralls)

Cooperative Marketing Programs
M - Hotel: Reserve your campaigns
» Destinations: Refer your CVVB contacts

City Spotlights
 Participate by offering a package in your area

Civil War Sesquicentennial
M . Post a Civil War related or Inspired package




Historic HOTELS

QUESTIONS? LR

Contact Information

Erin Ross
Manager, Partnership Relations
+1 202 772 9982
eross@historichotels.org

21




