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Opportunities 

 
• Now distributing to over 

170 member hotels 

 

• Historic Hotels of America 

advertising sections 

  

• Theme advertising sections 
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What is it? 

 
Integrated marketing campaigns 

that combine:   

• Print 

• E-communications 

• E-commerce 

• Partner promotions  

  

COOPERATIVE MARKETING PROGRAM 
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HistoricHotels.org 
 

• Marquee placement  

Image on historichotels.org and 

Smartphone Mobile Website 

 

• Premiere placement  

Image with text ad  

  

  

BENEFITS 
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• Pay per Click 

Featured in PPC 

campaigns using 

Google AdWords 



National Trust for Historic Preservation® 

Opportunities 
 

• Preservation ads 

Sent to 375,000 subscribers and distributed to 

over 170 hotels with 30,000 guestrooms 

 

• Website banner on  

PreservationNation.org 

 

• Heritage Traveler  

monthly enewsletter 

Sent to almost 200,000  

subscribers 

   

BENEFITS 
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Social Media 
 

Promote an event, special offer, 

and your surrounding area on  

Facebook and Twitter. 

 

  

BENEFITS 
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Eblasts 

 
• Targeted E-Communications 

• Geo-target from 300,000 names in the consumer database 

• Qualified meeting planners in the preservation client 

database 

 

• Name Exchange Database  

Sharing Program 

• Double the impact with  

this group eblast opportunity 

 

BENEFITS 
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Press Releases 
 

Reach national digital and print media with a monthly or 

quarterly release featuring multiple hotels.  

  

BENEFITS 
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Opportunities Marquee Premiere Showcase 
HistoricHotels.org Placement Homepage masthead ad   Homepage ad with text ad Run of site button ads 

Social Media Campaigns Postings/month:  

Facebook: 2 / Twitter: 5 

Postings/month: 

Facebook: 2 / Twitter: 3 

Postings/month:  

Facebook: 1 / Twitter: 2 

E-Blast to Consumers 1 per month (maximum 

20,000 names) 

1 per month (max 10,000 

names) 

1 per month (maximum 

5,000 names) 

E-Blast to Meeting Planners 1 Article Article   

Name Exchange Program 

  

Yes Yes   

Preservation Magazine BONUS 2 1/6 ads + readership 

svc 

1 1/6 ad + readership svc 

Pay per Click  BONUS Yes Yes 

Heritage Traveler E-newsletter Main story with link Sidebar listing with link   

Press Release Added to monthly 

release 

Added to quarterly 

release 

  

National Trust Website Banner Banner with text ad       

Additional Featured 

Placements 

Hot Deals and Meetings 

& Events home page 

  

  

  

  

Featured Promotions The History Channel 
Club Magazine, Civil 
War Trust, and others 

  

  

CAMPAIGNS 



• Marquee - $3500 per month 

– Two Preservation ads (an $1800 value) 

– Pay per click campaigns (a $700 value) 

– Meeting planner eblast (a $375 value) 

– Home page presence, consumer eblast, social media 
  and much more for $625   

• Premiere - $2500 per month 

– One Preservation ad (a $900 value) 

– Pay per click campaigns (a $500 value) 

– Meeting planner eblast (a $375 value) 

– Home page presence, consumer eblast, social media 

  and much more for $725 

• Showcase - $1250 per month 

 

MONTHLY COSTS 
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Q1 Initial Results  

• Bookings 
– 634% more revenue 

(Q1 2012 vs Q4 2011) 

• Unique visitors 
– An average increase of 583% more unique visitors   

(Q1 2012 vs Q4 2011) 

• Group sales 
– Big Cedar Lodge 

– The Churchill 

• Press 
– The Washington Post 

– am New York 

– Fort Worth Star-Telegram 

PROGRAM RESULTS 
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Destination Campaigns 

COOPERATIVE MARKETING PROGRAM 
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CITY SPOTLIGHTS  

16 

Boston City Spotlight 



2012 Scheduled City or Theme Spotlights 

 
• May – Great Lakes 

• June – Small Hotels 

• July – San Diego   

• August – San Francisco   

• September – Washington, DC   

• October – Charleston   

• November – New York   

• December – New Orleans   

CITY SPOTLIGHTS 

17 

 



City Spotlights 

Cooperative Marketing Programs 

Civil War Sesquicentennial 

Preservation Magazine 

OPPORTUNITIES 

18 



CIVIL WAR SESQUICENTENNIAL 
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City Spotlights  

• Participate by offering a package in your area 

Cooperative Marketing Programs 

• Hotel: Reserve your campaigns  

• Destinations: Refer your CVB contacts 

Civil War Sesquicentennial 

• Post a Civil War related or inspired package 

Preservation Magazine 

• Advertise in the Historic Hotels of America sections 
or in the special theme sections  
(fall issue: Civil War Trails) 

NEXT STEPS 
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QUESTIONS? 

 
Contact Information 

 
Erin Ross 

Manager, Partnership Relations 

+1 202 772 9982 

eross@historichotels.org 
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