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New York State Pavilion 

The Trust is the nation’s only cause dedicated to saving places.  
We connect Americans to the places where their history  
happened, And where their futures will unfold. 



Who we are 

27 
Historic Sites 

120 Statewide and  
Local Partners 

 

500K  Members and 
Supporters 
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How we make a difference 
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National Treasures 



Yosemite National Park 



New York State Pavilion 



Chimney Rock 



Pullman Historic District 



Union Station 



Union Station 



Washington National Cathedral 



Through all of our brand 

touch points, we’re growing 

our reach, building an 

emotional connection and 

commitment to historic 

preservation  

Where are we going? 
h

is
to

ri
c

 s
it

e
s

 

National 

Trust Brand 



Who We Want 

US  Population >18yrs 

65M 
15M 

15M “Local Preservationists” people regularly engaged in 

preservation actions and activities … they just wouldn’t call 

themselves preservationists 



http://beta.savingplaces.org/




How It Works 

1. Take a photo of the place that matters to 
you 

 

2. Share your Place with the Trust and with 
the world 

 

3. Celebrate your Place on Instagram, 
Twitter or Facebook 

 
 





T H A N K   Y O U! 


