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With you today… 



  



Hyper Informed Traveler 
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  Specific – real numbers &  deadlines 
Measurable – trackable goals 
Attainable – challenging, but possible goals 
Realistic – understand capabilities 
Timebound – create deadlines 

S.M.A.R.T Plan 





1)  Expanded audience reach 
2)  Deeper consumer engagement 
3)  More website traffic 
4)  Hotel conversions 
5)  eMail opt-ins 

Specific Goals 



  Audience Reach & Engagement 



  Posts - Content 



  Post Detail 



  Reach - Engagement 



  Engagement Formula 

• Likes + Comments + Shares 
• Multiply x 100 
• Divide by number of page Likes 
• Equals % of engagement 



URL shorteners are used for 
beautifying and customizing links 

and are trackable. 









  

  



•  Explore new tools like Audience Insights to build better campaigns 
with more data 

 
 
 

Behavioral Targeting     



Promoted (Boosted) Post     



Clicks to Website 





  

Show your best side on your cover. 



  

Tempt with images & use CTAs. 



  

Tell your story. Share accolades. 



  

Promote events. 



  

Maximize opportunities with tabs. 



  



  



  Customize trackable URLS 



Engage with your page 



Know your gold 



  Use a story to make a connection 



1.  fish where the fish are - audience is still on FB 
2.  start with a plan 
3.  establish goals 
4.  check to make sure page profile is complete 
5.  original sharable content – links & visuals 
6.  benchmark and measure 
7.  utilize social as distribution channel 
8.  know when to promote 

takeaways 



thank you 
@theresaoverby 

 Questions… 


