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“Everyone understands that all of us today
are really media companies and content

publishers.” 
______________________

Marriott Executive



What does Digital Storytelling Look Like?

Blog post
A photograph or a photo gallery
A video
Infographics
Animation
Sound
A Tweet
A Pin on Pinterest (if your peeps are there)
A Facebook post



What is the difference between a GOOD
story and a GREAT story? 



A GREAT story is...

Relevant
Engaging
Packs emotion
Inspires
Informs
Entertains
Is timely



What is a Blog? 

Word of the year in 2004.  



Benefits of blogging...
The average company that blogs generates 55% more website visitors

80% of marketers with a blog could prove ROI in 2013

Companies that blog generate 126% more leads than those that don’t

43% have won customers from their blog

82% who blog daily acquire acustomer through their efforts

Can lead to mainstream media mentions 

Blogging helps your Google Ranking



Who is blogging?

Coca Cola
Disney
Whole Foods
Kimpton 









http://blogs.disney.com

http://blogs.disney.com/


http://www.wholefoodsmarket.com/blog/whole-story

http://www.wholefoodsmarket.com/blog/whole-story


https://www.kimptonhotels.com/blog/

https://www.kimptonhotels.com/blog/


https://www.kimptonhotels.com/blog/

https://www.kimptonhotels.com/blog/


Best Practices of Blogging

Authentic, self referential
Humorous, lively
Bylined stories
Fresh, timely, addresses what’s next
Never boring or stuffy
Highly visual
Great quotes
Filled with insider tips
Relevant references



Recycling your Blog 

Facebook
Twitter
LinkedIn
Google Plus
Pinterest
Instagram 



Historic hotels have 1,000s
of stories to tell



Sample Story Ideas for 
Historic Hotels

How our Chef makes signature Thanksgiving Pie
Ultimate Guide to Christmas in our town
Presidential stays through the years
Haunted Happenings
Classic Martinis
Secret Passages 
Top five most photographed spots on our
property



Socialnomics 2014 
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