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General Principles
� History and Heritage is What Differentiates You from 

Other Properties.

� Marketing Heritage is a Continual Process. Not 
Sporadic.

� Never Assume that Your Guests and Associates 
Understand the Importance of Heritage.

� You Must be Pro-Active to Make Heritage Work for 
You.



General Principles
� Little Things Do Matter.

� Everything Communicates!



Anniversaries and Special Events
� Books

� Brochures

� Calendars

� Special Commemorative Items

� Oral Histories

� Opportunity to Engage the Media and the Community 
with Heritage

















Publications
� Brochures and Pamphlets

� Chronologies and Timelines

� Newsletters

� Promotional Mailings

� Guest Services Booklet

� Post Cards and Calendars























Exhibits
� Lobby

� Single or Multiple Display Cases

� Historic Markers

� Photo Wall/Historic Timeline

� Strategically Placed Individual Photos/Artifacts

� Community Displays: Public Library/Bank/Local 
Historical Society

� Promotional Opportunities



World of Coca-Cola Museum



Wells Fargo Museum



Harley-Davidson Museum





Procter & Gamble Corporate 

Offices





Public Relations Outreach
� News Releases

� Press Briefings

� Informal Periodic Updates on Property News

� Pitch Story Ideas

� Community Interaction

� Service Clubs: Rotary; Kiwanis etc.

� Internal Training

� Onboarding Experience

� Ambassador Training



Public Relations Outreach
� Utilizing Social Media

� WebSite

� Facebook; Twitter; Blogs

� Business Cards

� Email Design






