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2012 Annual Conference 

 

The Pitch & Pizzazz:  

Marketing & Promoting Your Historic Hotel 
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New Consumer 

Newsletter 

Cooperative Marketing  

Program  

PR Opportunities Guestroom 

Distribution Program 
Marketing & PR 

Recap 

Partner 

Promotions 

• Online 
• HistoricHotels.org enhancements 

• Hotel keywords 

• SEO 

• Price Match Guarantee 

• Meta search 

• HistoricHotels.org growth 
• 63% more unique visitors Q3 2012 vs. Q3 2011 

• 18% more unique visitors Q3 2012 vs. Q2 2012 

• Online media campaigns 
• PPC  

• Display campaigns 

• Remarketing campaigns 

2012 Marketing & Public Relations Recap 
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New Consumer 

Newsletter 

Cooperative Marketing  

Program  

PR Opportunities Guestroom 

Distribution Program 
Marketing & PR 

Recap 

Partner 

Promotions 

• Partnerships 
• National Trust for Historic Preservation 

• Promoting the Member rate: savings of up to 50% off BAR 

• Member acquisition campaign – Sept 2012 

• The Washington Post Historic Home contest 

• The History Channel Club  

• Great Getaway column 

• DailyHistory emails 

• Civil War Trust  

• Battlefield pages 

• The Roaming Boomers 

• Arizona tour 

• National Park Foundation  

• Share the Experience photo contest 

• US Department of Interior/National Park Service 

2012 Marketing & Public Relations Recap (cont.) 
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New Consumer 

Newsletter 

Cooperative Marketing  

Program  

PR Opportunities Guestroom 

Distribution Program 
Marketing & PR 

Recap 

Partner 

Promotions 

• E-communications 
• Discover & Explore Newsletter 

• Dedicated emails 

• Print 
• Preservation magazine ads 

• Annual Directory 

• Public Relations 
• Media coverage 

• 150 media at events in 2012 

• Coverage in over 100 articles in 2012 

• Seasonal and thematic press releases 

• New member press releases 

• Social Media  
• Facebook growth 

• More than doubled in 2012 

• Pinterest 

• Twitter 

2012 Marketing & Public Relations Recap (cont.) 
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New Consumer 

Newsletter 

Cooperative Marketing  

Program  

PR Opportunities Guestroom 

Distribution Program 
Marketing & PR 

Recap 

Partner 

Promotions 

2013 Marketing & Public Relations Opportunities: 

 

• Discover & Explore Newsletter 

• Cooperative Marketing Program 

• Client & Media Showcases 

• Regional Hosted Media Lunches 

• Co-op Print Ads 

• Preservation Magazine Guestroom Distribution Program 

• Facebook Sweepstakes 

• Partner Promotions 
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      Consumer 

Newsletter 

Cooperative Marketing  

Program  

PR Opportunities Guestroom 

Distribution Program 
Marketing & 

PR Recap 

Partner 

Promotions 

Promote Your Hotel in Discover & Explore 

 
A consumer newsletter featuring specials, offers, and fun facts 

 

• Distribution: monthly  

• Quantity: over 200,000 emails 

• Placements include: 

• Featured Hotel: $750 per insertion 

• History Mystery: $375 per insertion 

• Best Bet: $375 per insertion  

Consumer Newsletter 
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New Consumer 

Newsletter 

Cooperative Marketing  

Program  

PR Opportunities Guestroom 

Distribution Program 
Marketing & 

PR Recap 

Partner 

Promotions 

Promote Your Hotel through an Integrated 

Marketing Campaign 

 
• Distribution: monthly 

• Levels: 

• Marquee 

• Premiere 

• Showcase  

• Costs: starting at $1250 per campaign 

2013 Cooperative Marketing Program 
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New Consumer 

Newsletter 

Cooperative Marketing  

Program  

PR Opportunities Guestroom 

Distribution Program 
Marketing & 

PR Recap 

Partner 

Promotions 

HistoricHotels.org 

 
• Marquee placement  

• Image on HistoricHotels.org and  

Smartphone Mobile Website 

 

• Premiere placement 

• Image with text ad 

 

• Pay Per Click (PPC) 

• Featured in PPC campaigns using Google 

AdWords  

  

2013 Cooperative Marketing Program 

Online Benefits 
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New Consumer 

Newsletter 

Cooperative Marketing  

Program  

PR Opportunities Regional Hosted 

Media Lunches 

Marketing & 

PR Recap 

Partner 

Promotions 

Eblasts 
• Consumer eblast 

• Meeting Planners eblast 

• Name Exchange group eblasts 

  

Press Releases  
• Reach A-list media through releases featuring  

multiple hotels 

  

Social Media 
• Promote special offers, fun facts, and more on 

Facebook and Twitter. 

2013 Cooperative Marketing Program 

E-Communications Benefits 
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New Consumer 

Newsletter 

Cooperative Marketing  

Program  

PR Opportunities Guestroom 

Distribution Program 
Marketing & 

PR Recap 

Partner 

Promotions 

National Trust for Historic Preservation Opportunities 

 
• Preservation print ads 

Sent to 350,000 subscribers and distributed 

to 188 hotels with 40,000 guestrooms 

 

• Website banner on PreservationNation.org 

 

• Heritage Traveler  

an article in the monthly enewsletter 

Sent to almost 200,000 subscribers 

2013 Cooperative Marketing Program 

Partnership Opportunities 
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New Consumer 

Newsletter 

Cooperative Marketing  

Program  

PR Opportunities Guestroom 

Distribution Program 
Marketing & 

PR Recap 

Partner 

Promotions 

Marquee - $3500 per campaign 
• Two Preservation ads (a $1900 value) 

• Pay per click campaigns (a $700 value) 

• Meeting planner eblast (a $375 value) 

• Home page presence, consumer eblast, social media 

  and much more for $525  

Premiere - $2500 per campaign 
• One Preservation ad (a $1000 value) 

• Pay per click campaigns (a $500 value) 

• Meeting planner eblast (a $375 value) 

• Home page presence, consumer eblast, social media 

  and much more for $625 

Showcase - $1250 per campaign 
• Home page presence, consumer eblast, social media 

2013 Cooperative Marketing Program 

Cost Breakdown 
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New Consumer 

Newsletter 

Cooperative Marketing  

Program  

PR Opportunities Guestroom 

Distribution Program 
Marketing & 

PR Recap 

Partner 

Promotions 

• More Bookings 
• 2012 co-op participants had the largest increase in bookings 

• Received 20% of total bookings from HistoricHotels.org 

• More Unique Visitors and Page Views 
• 2012 co-op participants made the top 100 pages from 5000 total 

pages 

• Free Insertion in Discover & Explore 
• Reserve your 2013 co-op campaigns by December 1  

and receive this special offer: 

• History Mystery or Best Bet (space available) 

 

2013 Cooperative Marketing Program 

Top Reasons to Participate 
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New Consumer 

Newsletter 

Cooperative Marketing  

Program  

PR Opportunities Guestroom 

Distribution Program 
Marketing & 

PR Recap 

Partner 

Promotions 

Co-Op Print Ads  

Showcase Your Hotel on the  

Back Cover of Preservation   
 

• Distribution: quarterly  

• Quantity: 350,000  

• Placements: 

• Featured photo: $1950  

• Square photo: $950 

• Themes include milestones, small hotels,  

romance, and more  

Preservation – back cover 
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New Consumer 

Newsletter 

  

Cooperative Marketing 

Program 

PR Opportunities Guestroom 

Distribution Program 
Marketing & 

PR Recap 

 

Partner 

Promotions 

Marketplace-Style Reception 

 

Meet with clients for group bookings and various print, 

online media outlets 
 

2012 Client & Media Showcases: 

• Chicago, InterContinental Chicago Magnificent Mile 

• Over 60 Clients 

• Over 15 Media 

• New York, Waldorf=Astoria 

• Over 100 Clients 

• Over 60 Media 

• Washington, DC, Mayflower Renaissance 

• Over 90 Clients 

• Over 15 Media 

• San Francisco, InterContinental Mark Hopkins 

• Over 45 Clients 

• Over 20 Media 

• Partnered with 4 Historic Wineries of California  

 
 

New York Client & Media Showcase 

Client & Media Showcases 
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New Consumer 
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Marketing & 

PR Recap 

 

Partner 

Promotions 

2013 Client & Media Showcase Opportunities 

 
• 2013 Schedule with special onsite pricing:  

• Chicago: April 11, 2013 

• $1,150 for two participants 

• New York: May 8, 2013 

• $1,950 for two participants 

• Washington, DC: September 4, 2013 

• $1,300 for two participants 

• San Francisco: September 12, 2013 

• $1,150 for two participants   

  

Client & Media Showcases 

New York Client & Media Showcase 
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Marketing & 

PR Recap 

 

Partner 

Promotions 

Regional Hosted Media Lunches 

One-on-One Dialogue with the Media 
  

• Washington, DC: December 6, 2012  

• Atlanta: February 6, 2013 

• Washington, DC: March 7, 2013 

• San Francisco: April 25, 2013 

• Boston: June 6, 2013 

• Chicago: July 11, 2013 

• New York: September 26, 2013  

• TBD: October 14, 2013 

• Charleston: December 6, 2013 
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New Consumer 
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Cooperative Marketing 
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Marketing & 

PR Recap 

 

Partner 

Promotions 

Facebook Sweepstakes 

Provide a Prize for the Facebook 

Sweepstakes 

 
• Distribution: Quarterly 

• Cost: A two-night stay for two with a historic 

experience  
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New Consumer 

Newsletter 

Cooperative Marketing 

Program 

PR Opportunities Guestroom 

Distribution Program 
Introduction Partner 

Promotions 

Preservation Magazine Guestroom Distribution Program 

Place Preservation in Your Guestrooms for Free 

 
• Distribution: Quarterly 

• Subscribers: 350,000 and 40,000 guestrooms  

(currently 188 member hotels) 

• Cost: Complimentary 
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New Consumer 
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PR Opportunities Guestroom 
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Marketing & 

PR Recap 

Partner 

Promotions 

Gain Access to More Cultural and Heritage 

Organizations 

 
• Distribution: Continuous 

• Subscribers: Varies from 15,000 to over 1 million per 

partner 

• Partners: 

• The History Channel Club 

• National Park Foundation 

• Civil War Trust 

• The Roaming Boomers 

• US Department of Interior 

• National Park Service 

• Cost: Comp rooms  

Partner Promotions 
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2013 Opportunities 

 

 Cooperative Marketing Program 
 Sign up by Dec 1 and receive a free Discover & Explore 

insertion  

 Discover & Explore, Consumer E-Newsletter 

 Preservation Co-op Print Ads 

 Regional Hosted Media Lunches 

 Client & Media Showcases 

 Facebook Sweepstakes 

ACT NOW 
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  For More Information and to Sign Up:  

 
Heather Taylor 

Manager, Marketing Communications 

+1 202 772 8333 

htaylor@historichotels.org 

 

Questions? 

 
 

 
 Erin Ross 

 Manager, Partnership Relations 

 +1 202 772 9982 

 eross@historichotels.org 


