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2012 Annual Conference & Awards Gala 

Distribution: 
Accomplishments, Initiatives & Opportunities 
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 In 2012, Historichotels.org had over 1.6 Million Page views 

  from over 380,000 Unique Visitors who  

   averaged nearly 7 minutes per visit;  

    with visitors from 156 different countries exploring 

   over 3,000 special offers listed on historichotels.org*. 

 

 

 

 
 

      *As of Oct. 31, 2012 calendar year to date  
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HistoricHotels.org Production 

Top Ten Producing States 
Virginia 
California 
New York 
Texas 
Pennsylvania 
Illinois 
Massachusetts 
Georgia 
New Jersey 
Florida 
 
International Bookings 
United Kingdom 
Netherlands 
South Africa 
Germany 
Switzerland 
Australia 
Venezuela 
Turkey 
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HistoricHotels.org Price Match Guarantee 

 

Historic Hotels of America is confident in its member hotels offering the lowest best 

available rate on historichotels.org and are guaranteeing that. 

 

 
“Historic Hotels of America is committed to providing guests with the lowest published rates online. If a guest 

finds a lower rate on another website within 24 hours of booking their reservation with us, they are requested to 

simply submit a claim form and we will honor the lower rate.” 

 

 

We are asking all hotels to offer their lowest Best Available Rate on historichotels.org. 
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National Trust Member Page 
Implemented August 2012 
 
One Stop for Members of the  
National Trust for Historic 
Preservation. 
 
Number one producing rate on 
HistoricHotels.org 
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Exclusive Offers Page 
Implemented October 2012 
 
Dedicated Hot Deals page for  
special offers that are 
distributed only on  
HistoricHotels.org 
 
Number one producing rate on 
HistoricHotels.org 
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HE, PH, WR, XL Chain Codes* 
Uses Guest Connect 
Hi-Res images 
Detailed content (HTML) 
 
 
 
 

Examples of Best Practices 
• Mast Farm Inn 
• Nottoway Plantation 
• French Lick Springs Hotel 

 
 
 
 
 
 
*Or use the HHA sponsored booking engine (Guest 

Connect) 
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Use Pegasus ODD/HCD 
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Detailed content (HTML) 
 
 
 
 
 

Examples of Best Practices 
• OHEKA Castle 
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Are you managing HistoricHotels.org Website? 

Distribution Summary 
Implemented early 2012 
 
Sections include: 
HHA Marketing Programs 
Rate Distribution 
Rate Parity 
Rate Descriptions 
Rate Sequencing 
Images 
 
One of these has been completed 
for everyone attending this 
Annual Conference. 
 
Including a screenshot of your 
your hotel’s Historic Hotels of  
America new booking engine page. 
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New Dedicated Call Center 
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RoomKey 

.com 

Located in St. Louis, MO 
• Dedicated agents only for  
      Historic Hotels of America 
• Use historichotels.org website 
      for booking 
• Switched on 10/15/2012 
 
 
 
 
 
Visited October 2, 2012 
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Initiatives – Coming Soon 

1. Implement mobile booking engine in HistoricHotels.org – Dec. 2012 

2. Revenue Management Seminars – Q1 2013 

3. More meta search  

4. Employee Rate bookable available on HistoricHotels.org 
• An additional service to Members and Employees 

• Builds brand loyalty and product familiarization 

• Allows GM's to offer a great benefit to their employees 

• Participating in this program will provide a dependable source of revenue to hotels 

• Immediate confirmation will be sent to the employee 

• Hotel may offer an inclusive, such as breakfast or dinner, with the rate  

Coming  

Soon 
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2013 Reservations and Revenue Management Opportunities 
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2013 Reservations and Revenue Management Opportunities 

Participation Summary is a  

best practices audit conducted by  
Historic Hotels of America  
Revenue Account Manager. 

 
 
 
 
 
Summary includes: 
• Hotel Rate Audit 
• Channel Distribution Audit 
• Rate Production Audit 
• Failed Availability Analysis 
• Marketing Audit 
• Many other items. 
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Historic Hotels Distribution Network: iRate 

2013 Reservations and Revenue Management Opportunities 

What is iRate? 
• Rate-shopping tool to monitor 
      comp set and check parity 
• Monitor hotel &brand websites, 
      GDS and Online Travel Agents 
• Provided through Historic Hotels 
      of America alliance partner: 
      Rate Gain 

 
iRate Features 
• Real-time and on-demand rate 
      shopping with price alerts 
• Scheduled weekly reports 
• Reports are designed specifically 
      for the roles of hotel general  
      manager, director of sales,  
      and revenue manage 
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Does your Booking Engine… 
Offer a complimentary* Mobile IBE? 
Have unlimited custom looks? 
Have ability to sell ancillary items? 
Have a room compare feature? 
Unlimited large high-res images?  
Have Promotional Pricing? 
 
 
 
 
 
 
 
 
 
 
 
*Transactional Fees Still Apply 

2013 Reservations and Revenue Management Opportunities 
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Historic Hotels Distribution Network: iMobile 

2013 Reservations and Revenue Management Opportunities 

Does your Booking Engine… 
• Full-Featured Mobile Website 
• Branded display including logo,  
      look and feel of your hotel’s  
      website  
• Up to 7 navigation items and  
      15 pages of content 
• High-impact photo gallery 
• Optimized information  
      architecture and up to 6 content 
      sections 
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Mobile is Growing 
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2013 Reservations and Revenue Management Opportunities 

What is iConnect? 
• Customer Relationship  
      Management (CRM) System 
• Allows hotels to communicate 
      directly with guests throughout 
      customer lifecycle. 
• Provided through Historic Hotels 
      of America alliance partner: 
      Digital Alchemy 

 
iConnect Features 
• Guest info taken from hotel PMS  
• Customized templates 
• Online comment cards 
• Promotional campaigns  
• Multiple points of contact with  
      guests 
 

Historic Hotels Distribution Network: iConnect 

Example 

Hotels 
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Historic Hotels Distribution Network: iShop 

2013 Reservations and Revenue Management Opportunities 

What is iShop? 
• Mystery call service 
• Customized call by hotel 
• Provided through QTI –  
      Quality Track International 
 
 
 
 

 
iShop Features 
• Immediate results via email 

• Access to audio recordings  

     of every call 

• Call performance reporting 

 

 

 
 

Reservations Office 

We ensure that your reservations agents are performing at their peak. Use 

your own criteria or standardized QTI criteria. 

 

SMART CALLS 

The Sales Manager Access and Response Time calls provide valuable 

feedback on the availability of your sales managers. 

 

Group Sales 

Keep your sales managers focused on the core sales skills that are the building 

blocks of sales success in the real world. 

 

Specialty Shops 

Use PBX/Front desk, Catering, Spa and Restaurant shops to evaluate 

performance in these critical areas. 
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2013 Reservations and Revenue Management Opportunities 
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To Do List: 

1. Be sure your lowest Best Available Rate is displayed on HistoricHotels.org 

2. Fill out 2013 Opportunities Form 

3. If not already, Load National Trust Member Rate 

4. Create an Exclusive Package dedicated only to HistoricHotels.org for 

Exclusive Package section 

5. Review Content on HistoricHotels.org 

6. Review the rates and images displaying on HistoricHotels.org 

 

 

Displaying Rates & Packages on www.historichotels.org 

iTools 

Participation tools 

Total Branded Connectivity 

Updating hotel content, events and images on www.historichotels.org 
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312-542-9224 

mpaul@historichotels.org 

 

202-772-8340 

troch@historichotels.org 

mailto:mpaul@historichotels.org

