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Highlights & New Initiatives



At a Glance

• 300+ Hotels
• 47 States, including Puerto Rico, 

U.S. Virgin Islands, and 
District of Columbia

• 130+ Hotels Listed in the National 
Register of Historic Places

• 23 Hotels Designated by the U.S. 
Secretary of the Interior as National 
Historic Landmarks

• 368 Years Age of Oldest Hotel

• 340+ Hotels
• 43+ Countries
• 1000+ Years Age of Oldest Hotel
• 75 Years Age of Youngest Hotel

40+ Brands, Chains, and Collections



• 2.5+ Billion Traveler Impressions

• 925+ Million Earned Media Impressions

• 3.6+ Million Website Unique Visitors

• 7.5+ Million Website Page Views

• 2+ Million Engaged Travelers Via Social Media

• 650,000+ Travelers Engaged Via Video Views

• 6.8+ Million Travelers Engaged Via Annual Directory

Exposure
(2018 Projected)



2018-2019 New Initiatives

The Historic Hotels of  America “Top 25” Lists

• Top 25 Most Haunted Historic Hotels

• Top 25 Most Magnificent Gingerbread Displays

• Top 25 Historic Hotels for a Romantic Proposal

• Top 25 Most Magnificent Gardens

• Top 25 Most Magnificent Ceilings and Domes

• Top 25 Most Historic Golf Courses (2019)

• Top 25 Culinary Creations at Historic Hotels (2019)

Exposure: 150+ Million Media Impressions



2018-2019 New Initiatives

The Historic Hotels of  America “Top 25” Lists

https://www.historichotels.org/haunted https://savingplaces.org/guides/haunted-

hospitality-12-haunted-historic-hotels-of-america



2018-2019 New Initiatives

The Historic Hotels of  America “Top 25” Lists

https://www.historichotels.org/ceilings https://savingplaces.org/guides/beautiful-ceilings-

and-domes-at-historic-hotels



2018-2019 New Initiatives

The Historic Hotels of  America “Top 25” Lists

https://www.historichotels.org/gingerbread https://www.historichotels.org/gardens



Strategic Partnership

The White House Historical Association
The White House Historical Association is a private, 
educational non-partisan non-profit founded in 1961 by First 

Lady Jacqueline Kennedy to protect, preserve, and provide 
public access to the history of America’s Executive Mansion. 

In 1981, First Lady Nancy Reagan 
had the idea to sell an Official White 

House Christmas Ornament that 
honors a different president 

sequentially as a fundraising tool for 

the Association. Now it it’s 38th year, 
the Official White House Ornament 

is a cherished holiday tradition for 
millions of Americans.   

Reach:
• 500,000+ Heritage & Cultural 

Traveler Households
• Advertising in Quarterly  Journal -

White House History & Website 
• Historic Hotels of America 

Directory Available in White 
House Historical Association Gift 
Shops (400,000+ Visitors/Year)

• Events at Historic Hotels
• Partnering with Presidential Sites



Hosting White House Historical Association Events at 
Historic Hotels. 

2018 Presidential Sites Summit Held at the Willard 
Intercontinental, Washington, DC – 400 Attendees 

2020 & 2022 – Hosting at Historic Hotels

Demographics:

• 500,000+ Heritage &
Cultural Traveler Households

• Strong Interest in History

• Strong Interest in Visiting 
Historic Sites & Places

• Affluent Travelers

Partnering with Presidential 
Sites & Libraries

Inclusion in The White House 
Historical Association’s Yearly 
Ornament Launch on 
President’s Day 2019
(50+ Million Impressions)

Strategic Partnership

The White House Historical Association



Strategic Partnership

AmericanAncestors.org

Founded in 1845, the New 
England Historic Genealogical 
Society is the country’s most 
comprehensive resource for family 
history research, providing 
expertise and research in all 
aspects of family history, from 
17th century colonial New 
England through 20th century 
immigration research. 

“Learning about our past and our ancestors is increasing in popularity. 
Families can learn more about their past on AmericanAncestors.org,”

Reach:

• 600,000+ Members
• 250,000+ Active Searches
• Millions of Online Users
• 1.4+ Billion Searchable 

Records



Targeting Genealogists

• Second Most Popular 
Hobby in the U.S. After 
Gardening 

• 2.1+ Million Active 
Genealogists in the U.S.

• 8+ Million Hobbyist 
Genealogists in the U.S.

• Strong Interest in 
Genealogical & Heritage 
Travel

New England Historic Genealogical Society Library in Boston’s Back Bay was recently 
named by USA Today as “one of 10 great places to trace family roots.” 

Strategic Partnership

AmericanAncestors.org



Strategic Partnership

Peter Greenberg Worldwide
‘Hotels With A Past’ with Peter Greenberg

• Distributed across multiple web and 

social media platforms

• Videos are broadcast on 

The Travel Detective show on PBS

• Videos posted on PeterGreenberg.com, 

HuffingtonPost.com, and YouTube

Hotels filmed to date include:

• French Lick Resort (1845) French Lick, Indiana

• The Omni Homestead Resort (1766) Hot Springs, Virginia

• The Plaza (1907) in New York, New York

• Hotel Raffles (1887) Singapore

• The Buccaneer (1653) Christiansted, U.S. Virgin Islands

Greenberg’s audience is comprised of  that 

hard-to-reach highly educated and affluent 

sector of  Americans who have the time, the 

interest and the disposable income to travel. 

They are not aspirational consumers; they hit 

the road and see the world.



Strategic Partnership

Grandin Hood
Publish Your History in a Commemorative Book

• Generate successful returns
• VIP amenities

• Perfect for selling in your 
hotel’s gift shop

• Anniversary milestone releases



Strategic Partnership

U.S. National Park Service
www.recreation.gov

What's New
• 42+ Million sessions in the past year
• 20+ Million users in the past year*
• October 1, 2018 Recreation.Gov relaunched 

with a new look
• Eligible hotels’ curated profiles are being 

updated

*Data courtesy of Recreation.Gov

120+ member hotels which have been listed 
in the National Register of Historic Places or 
designated a National Historic Landmark by 
the U.S. Secretary of the Interior and members 
in good standing of Historic Hotels of America 
are active.
Historic Hotels of America is the only
non-government agency participating and the 
only group of hotels featured other 
than approved National Park Service lodging.



NEW 2019

www.HistoricHotels.org

*Data courtesy of Recreation.Gov



NEW 2019

www.HistoricHotels.org

*Data courtesy of Recreation.Gov

• ENGAGING design with captivating imager, videos, and content

• SEAMLESS for users to research, plan, and book their travels/stays

• RESPONSIVE optimized user experience across desktop, tablet, and mobile devices

• EFFECTIVE opportunities to promote hotel packages, offers, milestones, etc.

• INTUITIVE navigation with calls-to-action, including a user-friendly booking 

console


